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    Youth entrepreneurship in developing economies plays a crucial role in
addressing unemployment, stimulating innovation and fostering sustainable
economic growth. With a significant proportion of the population under the age
of 35, many developing countries possess a demographic advantage that, if
harnessed effectively, can drive long-term prosperity. Young entrepreneurs are
often more adaptable, tech-savvy and open to exploring unconventional
solutions, making them well-positioned to respond to emerging market needs.
Through small business creation, they contribute to poverty alleviation, local
value addition and the diversification of economic activities, reducing
dependence on traditional sectors such as agriculture or resource extraction.
Advances in technology, particularly mobile connectivity and digital platforms,
have expanded opportunities for youth to launch businesses with lower start-up
costs and access broader markets. Online marketplaces, e-commerce and
social media marketing have allowed young entrepreneurs to reach customers
far beyond their local communities. Supportive measures from governments,
development agencies and private organizations such as entrepreneurship
training programs, mentorship, start-up incubators and innovation hubs are
helping to build the skills and networks necessary for success. Access to
finance remains one of the biggest hurdles, as young entrepreneurs often lack
collateral, credit history, or investor networks, making it difficult to secure loans
or attract investment [3]. 
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   In conclusion, youth entrepreneurship and small business creation hold
immense promise for driving economic growth, reducing unemployment and
fostering innovation in developing economies. Young entrepreneurs bring
energy, creativity and adaptability to markets, often introducing solutions that
are more inclusive, sustainable and technologically driven. However, their
potential can only be fully realized when barriers such as limited access to
finance, inadequate business skills and restrictive regulatory environments are
effectively addressed. Building a supportive ecosystem through targeted
policies, accessible funding, mentorship and capacity-building programs is
essential for nurturing their entrepreneurial aspirations. Success in this area not
only benefits individual entrepreneurs but also strengthens communities,
diversifies economies and inspires future generations. By empowering youth to
create and grow small businesses, developing economies can transform
demographic challenges into a powerful engine for inclusive and sustainable
development.
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Introduction    Regulatory challenges, bureaucratic inefficiencies and inconsistent policy
support can further discourage youth from pursuing entrepreneurial ventures.
Social and cultural barriers, including risk aversion and limited family support,
may also inhibit business creation. However, initiatives such as microfinance
schemes, youth-focused grants and crowdfunding platforms are beginning to
close these gaps. Collaborative efforts between governments, educational
institutions and the private sector are essential for fostering an enabling
environment that promotes innovation and reduces the risks associated with
entrepreneurship. Success stories from developing economies demonstrate the
transformative potential of youth-led enterprises, from tech start-ups
revolutionizing service delivery to grassroots initiatives creating sustainable
livelihoods. These ventures not only generate employment but also inspire
other young people to pursue entrepreneurial paths, creating a multiplier effect
within communities. By investing in youth entrepreneurship and small business
creation, developing economies can unlock the potential of their most dynamic
demographic, fostering inclusive growth and economic resilience [4-5].

   Youth entrepreneurship is emerging as a vital driver of economic growth,
innovation and job creation in developing economies. With a large and rapidly
expanding young population, these regions face both a challenge and an
opportunity: while youth unemployment rates remain high, young people also
bring fresh ideas, digital skills and an eagerness to embrace new business
models. By engaging in small business creation, youth can contribute to poverty
reduction, community development and economic diversification. Technological
advancements, increased internet access and the growth of entrepreneurial
ecosystems have opened new avenues for young entrepreneurs to launch and
scale their ventures. Governments, NGOs and private sector actors are
increasingly recognizing the importance of supporting youth-led businesses
through targeted training, mentorship, access to finance and policy reforms.
However, young entrepreneurs in developing economies often encounter
significant obstacles, including limited access to capital, inadequate business
skills, bureaucratic red tape and social or cultural constraints. Addressing these
challenges requires coordinated efforts to build enabling environments that
nurture innovation and reduce entry barriers. Empowering youth to actively
participate in entrepreneurship not only strengthens their economic prospects
but also fosters resilience, self-reliance and inclusive development [1-2].

Description

Journal of Entrepreneurship & Organization ManagementShort Communication 

 Open Access

Youth Entrepreneurship and Small Business Creation in Developing
Economies

 Duwairi Hunter*

Conclusion

Volume 14:01, 2025

None.

None.

Conflict of Interest

Acknowledgement

1. Hoare, Karen J. and Eve Decker. "The role of a sexual health promotion leaflet for
15–18 year olds in catalysing conversations: A constructivist grounded theory."
Collegian 23 (2016): 3-11.

Zhan, Zehui, Patrick SW Fong, Kuen-Yi Lin and Baichang Zhong, et al.
"Creativity, innovation and entrepreneurship: The learning science toward higher
order abilities." Front Psychol 13 (2022): 1063370.

References

2. 

https://www.sciencedirect.com/science/article/pii/S1322769615000074
https://www.sciencedirect.com/science/article/pii/S1322769615000074
https://www.frontiersin.org/articles/10.3389/fpsyg.2022.1063370/full
https://www.frontiersin.org/articles/10.3389/fpsyg.2022.1063370/full


Hunter D. 

Page 2 of 2

3. 

4. 

5. 

J Entrepren Organiz Manag, Volume 14:01, 2025

How to cite this article: Hunter, Duwairi. “Youth Entrepreneurship and Small
Business Creation in Developing Economies.” J Entrepren Organiz Manag 14
(2025): 510.

Riaño, Yvonne. "Migrant Entrepreneurs as agents of development? Geopolitical
context and transmobility strategies of Colombian migrants returning from
Venezuela." J Int Migr Integr 24 (2023): 539-562.

Arrubla-Hoyos, Wilson, Adelaida Ojeda-Beltrán andrés Solano-Barliza and
Geovanny Rambauth-Ibarra, et al. "Precision agriculture and sensor systems
applications in Colombia through 5G networks." Sensors 22 (2022): 7295.

Zisser, Mackenzie R., Sheri L. Johnson, Michael A. Freeman and Paige J.
Staudenmaier. "The relationship between entrepreneurial intent, gender and
personality." Gend Manag 34 (2019): 665-684.

https://link.springer.com/article/10.1007/s12134-022-00959-w
https://link.springer.com/article/10.1007/s12134-022-00959-w
https://link.springer.com/article/10.1007/s12134-022-00959-w
https://www.emerald.com/insight/content/doi/10.1108/GM-08-2018-0105/full/html
https://www.emerald.com/insight/content/doi/10.1108/GM-08-2018-0105/full/html

