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Introduction

In recent years, a new breed of entrepreneurs has emerged, driven not only 
by the pursuit of profits but also by a desire to make a positive impact on society. 
Social entrepreneurship, the practice of creating businesses with a mission 
to address social and environmental issues, has gained significant traction 
worldwide. This article explores the rise of social entrepreneurship, highlighting 
how these purpose-driven individuals are transforming the business landscape. 
By integrating social and environmental considerations into their core strategies, 
social entrepreneurs are demonstrating that doing good and doing business can 
go hand in hand [1]. 

Description

To understand the rise of social entrepreneurship, it is crucial to define 
its fundamental characteristics. Social entrepreneurs are individuals or 
organizations that utilize innovative business models to tackle social and 
environmental challenges while generating sustainable revenue. Unlike 
traditional businesses, their primary focus is not solely on maximizing profits but 
on creating positive change. Social entrepreneurs employ creative approaches, 
combining elements of the for-profit and non-profit sectors to achieve their goals. 
By addressing pressing issues such as poverty, education, healthcare, climate 
change, and inequality, they seek to create long-term, systemic solutions that 
benefit society as a whole [2].

The rise of social entrepreneurship is indicative of a shift in the business 
landscape. Consumers are increasingly conscious of the social and environmental 
impact of their purchasing decisions, demanding more responsible and ethical 
products and services. As a result, businesses that fail to address these concerns 
risk losing market share and credibility. Social entrepreneurs are capitalizing on 
this trend, identifying opportunities where profit and purpose intersect. They are 
harnessing the power of business to tackle complex problems and drive positive 
change. Social entrepreneurs embrace the concept of the triple bottom line, 
which goes beyond the traditional focus on financial profits to include social and 
environmental impact. They aim to create value not only for shareholders but 
also for stakeholders, including employees, communities, and the planet. By 
integrating sustainable practices, fair labor standards, and social initiatives into 
their business models, social entrepreneurs exemplify the notion that financial 
success and societal benefits are not mutually exclusive.

Social entrepreneurs are known for their innovative approaches to 
problem-solving. They often challenge traditional methods and systems, 
seeking unconventional solutions to complex issues. Moreover, they emphasize 
collaboration and partnerships, recognizing that collective action is more powerful 
than individual efforts. Social entrepreneurs forge alliances with government 

agencies, NGOs, corporations, and local communities to leverage resources, 
expertise, and networks. These collaborations enable them to scale their impact 
and drive meaningful change on a larger scale While social entrepreneurship 
has gained momentum, scaling impact remains a crucial challenge. Social 
entrepreneurs face the task of expanding their initiatives to reach more people 
and create systemic change. To achieve this, they employ strategies such as 
replication, franchising, and strategic partnerships. Additionally, measuring 
the social and environmental impact is vital to assess the effectiveness of 
their efforts. Social entrepreneurs develop metrics and evaluation systems to 
track progress and communicate the value they generate to stakeholders and 
investors [3].

Social entrepreneurs focus on tackling a wide range of social and 
environmental challenges, including poverty, education, healthcare, 
environmental degradation, and more. By adopting innovative approaches 
and business models, they offer sustainable solutions that traditional non-
profit organizations often struggle to achieve. Social entrepreneurship allows 
for the creation of financially viable enterprises that directly address these 
challenges, making a measurable impact on the lives of individuals and 
communities Another reason for the rise of social entrepreneurship is the power 
of collaboration. Social entrepreneurs often work in collaboration with various 
stakeholders, including governments, non-profit organizations, businesses, 
and local communities. This collaboration allows for the pooling of resources, 
expertise, and networks, resulting in a greater collective impact. Partnerships 
with government entities and corporations can provide social entrepreneurs with 
access to funding, mentorship, and scalability opportunities that can propel their 
ventures forward [4,5].

Conclusion

The rise of social entrepreneurship represents a paradigm shift in the 
way businesses operate. Social entrepreneurs demonstrate that it is possible 
to pursue profit while addressing societal and environmental challenges. By 
integrating purpose into their business models, they have the potential to drive 
transformative change and create a more sustainable and equitable world. 
As consumers become increasingly conscious of their choices, the demand 
for socially responsible businesses continues to grow. It is crucial for aspiring 
entrepreneurs, policymakers, and investors to recognize and support the rise of 
social entrepreneurship as a powerful force for positive change in our society.

Advancements in technology and increased global connectivity have 
played a crucial role in fueling the rise of social entrepreneurship. Today, 
social entrepreneurs can leverage technology to reach larger audiences, raise 
awareness, and mobilize resources more efficiently. The internet and social 
media platforms provide avenues for crowdfunding, sharing stories, and building 
communities of like-minded individuals. This interconnectedness has created 
an environment where social entrepreneurs can connect with supporters, 
customers, and collaborators from all over the world, amplifying their impact.

References

1.	 Whittemore, Robin and Kathleen Knafl. "The integrative review: Updated 
methodology." J Adv Nurs 52 (2005): 546-553.

2.	 Ng, Peggy ML, Kam Kong Lit and Cherry TY Cheung. "Remote work as a new 
normal? The Technology-Organization-Environment(TOE) context." Technol Soc 
70 (2022): 102022. 

Perspective
Volume 12:3, 2023

mailto:finnduck@gmail.com
https://onlinelibrary.wiley.com/doi/abs/10.1111/J.1365-2648.2005.03621.X
https://onlinelibrary.wiley.com/doi/abs/10.1111/J.1365-2648.2005.03621.X
https://www.sciencedirect.com/science/article/pii/S0160791X22001634
https://www.sciencedirect.com/science/article/pii/S0160791X22001634


Entrepren Organiz Manag, Volume 12:3, 2023Duck F.

Page 2 of 2

3.	 Faruk, Mohammad, Mahfuzur Rahman and Shahedul Hasan. "How digital 
marketing evolved over time: A bibliometric analysis on scopus database." 
Heliyon 7 (2021).

4.	 Lee, Su-Hee and Gap-Yeon Jeong. "The effect of corporate social responsibility 
compatibility and authenticity on brand trust and corporate sustainability 

How to cite this article: Duck, Finn. “The Rise of Social Entrepreneurship: Doing 
Good While Doing Business.” Entrepren Organiz Manag 12 (2023): 418.

management: For Korean cosmetics companies." Front Psychol 13 (2022): 
895823. 

5.	 Zhou, Xiaoguang, Xinmeng Tang and Rui Zhang. "Impact of green finance on 
economic development and environmental quality: A study based on provincial 
panel data from China." Environ Sci Pollut Res 27 (2020): 19915-19932.

https://www.cell.com/heliyon/pdf/S2405-8440(21)02706-7.pdf
https://www.cell.com/heliyon/pdf/S2405-8440(21)02706-7.pdf
https://www.frontiersin.org/articles/10.3389/fpsyg.2022.895823/full
https://www.frontiersin.org/articles/10.3389/fpsyg.2022.895823/full
https://www.frontiersin.org/articles/10.3389/fpsyg.2022.895823/full
https://link.springer.com/article/10.1007/s11356-020-08383-2
https://link.springer.com/article/10.1007/s11356-020-08383-2
https://link.springer.com/article/10.1007/s11356-020-08383-2

