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the traditionalists representing 8% of the workforce, the baby boomers 
representing 22% of the workfore, Generation X representing 20% of 
the workforce, and Generation Y representing 50% of the workforce 
[10,11]. The general business problem is that some business managers 
do not recognize the differences among multigenerational workers, 
which can adversely affect employee retention. The specific business 
problem is that some business managers lack strategies to retain a 
multigenerational workforce. 

Purpose statement

The purpose of this qualitative single case study was to 
explore retention strategies business managers use to retain their 
multigenerational workforce. The targeted population consisted 
of department managers from an education institution located in 
Northwest Florida who had success in retaining a multigenerational 
workforce. According to Hannay and Fretwell [12] and Matz-Costa 
and Pitt-Catsouphes [13], academic administrators can experience 
workplace conflict and retention dilemmas if managers do not identify 
and address the differences that exist among multigenerational 
workers. Therefore, an academic population was suitable for this study. 
The implications for positive social change include the opportunity to 
share strategies that could help organizations increase their retention 
rates of generational workers, as well as promote organizational unity 
across generations. Managers, administrators, and other individuals 
who hold authoritative positions could use the findings of this study to 
increase the retention rates of generational workers, thereby creating 
employment stability, improving productivity, and enhancing both 
organizational and community relations. 

Keywords: Generational cohort; Traditionalists; Baby boomers;
Generation X; Generation Y

Introduction
Background of the problem

The four generations that constitute today’s workforce include 
traditionalists (born between 1925 and 1945), baby boomers (born 
between 1946 and 1964), Generation X (born between 1965 and 
1981), and Generation Y (born between 1982 and 2000), also known 
as millennials [1]. According to Cloutier et al. [2], differences among 
the four generational cohorts can cause challenges for business leaders 
to develop successful strategies to retain a multigenerational staff. 
The generational differences that managers find challenging includes 
attitudes, beliefs, values, work ethics, workplace perceptions, and 
workplace expectations [3]. Additionally, intrinsic and extrinsic factors 
can affect the motivation levels of generational employees, which can 
strongly influence their workplace expectations [4]. 

Gaining a keen understanding of how to manage differences among 
multigenerational employees is vital to an organization’s success [5]. 
Leaders of multigenerational staff tend to treat all workers the same, 
regardless of their cohort classification, instead of focusing on individual 
characteristics and traits of generational employees and treating them 
according to their needs [6]. Establishing a workplace environment 
that is diversity friendly can encourage innovation and teamwork 
between generational employees, which could have a positive effect on 
productivity and retention [7]. Al-Asfour and Lettau [8] asserted that 
it is essential for organizations to examine their leadership styles and 
level of understanding of the differences that exist among generational 
workers so that leaders can address workplace diversity, which can 
reduce generational conflict and improve employee retention. 

Problem statement

Diversity in the workplace increases as baby boomers delay 
retirement and join the other generations in the labor force [5]. 
Differences in age, intrinsic and extrinsic motivator preferences, and 
characteristics of generational workers can lead to challenges for 
business managers in retaining their multigenerational staff [9]. By 
2023, the workforce will reach an estimated 163.5 million people with 
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Research question 

The central research question was the following: What retention 
strategies do business managers use to retain their multigenerational 
workforce? 

Interview questions 

1.	 What strategies do you use to retain your multigenerational 
workforce? 

2.	 What specific procedures or business practices have you 
implemented to ensure the retention of your multigenerational 
workforce?

3.	 What strategies have you found to be most effective in retaining 
your multigenerational workforce?

4.	 What strategies have you found to be the least effective in 
retaining your multigenerational workforce?

5.	 What challenges did you encounter when you implemented the 
strategies, and how did you overcome the challenges?

6.	 What advice would you share with other business managers 
about developing and implementing strategies to help retain 
their multigenerational workforce?

Conceptual Framework
Herzberg’s two-factor theory of motivation, from an intrinsic 

motivator and extrinsic motivator perspective, was the conceptual 
framework for this study. The two-factory theory came about when 
Herzberg [14] collected data from interviews of 200 accountants and 
engineers from several industries in the Pittsburgh area. During the 
data collection process, Herzberg [14] asked his participants to explain 
periods of satisfaction and dissatisfaction on their jobs. The results of 
the study revealed that job satisfaction and dissatisfaction derives from 
two factors that he labeled motivation factors (intrinsic elements) and 
hygiene factors (extrinsic elements). According to Herzberg [15], the 
intrinsic factors of motivation that can lead to increased retention are 
job satisfaction and enhanced motivation. Herzberg [15] further stated 
that job satisfaction and motivation could encourage superior work 
performance and increased efforts from employees. Intrinsic motivators 
tend to represent more emotional but less tangible needs, such as project 
accomplishments, recognition for achievement, level of responsibility, 
growth and advancement opportunities, and the work itself [16]. 
Extrinsic factors of motivation correlate with job dissatisfaction and can 
lead to an increase in turnover, which will negatively affect retention 
rates [15,17]. Extrinsic factors are those that employees expect to be 
present and, if absent, can cause high levels of dissatisfaction. Examples 
of extrinsic factors include working conditions, authority or status, job 
security, company policies, leadership, and interpersonal relationships 
[16]. Herzberg [16] concluded that intrinsic motivators are the primary 
cause of job satisfaction, and extrinsic motivators are the main cause 
of unhappiness in the workplace. To improve job attitudes, increase 
productivity, and lengthen employee commitments, it is essential for 
managers to identify and apply intrinsic and extrinsic elements of 
Herzberg’s two-factor theory of motivation [18]. 

Due to four generations simultaneously constituting the workforce, 
such diversity requires an in-depth comprehension of what motivates 
workers of differing ages and characteristics so that organizations 
can successfully retain them [19]. Hyun and Oh [20] suggested that 
motivation factors affect the actual job tasks that workers do; therefore, 
the jobs should consist of intrinsic and extrinsic factors to cultivate 

motivation within the workforce. Developing and implementing 
strategies that incorporate a balance of intrinsic and extrinsic 
motivation factors based on the needs and characteristics of their 
staff could help managers mitigate turnover and enhance workplace 
retention [21]. 

Operational definitions

Generational cohort: A generational cohort is a group of 
individuals who experience identical social, economic, political, and 
cultural events, and who share similar values and attitudes about life, 
work, and education [22]. 

Traditionalists: Traditionalists are individuals born between 1925 
and 1945 who compose approximately 5% of today’s workforce [1,23]. 

Baby boomers: Baby boomers are people born between 1946 and 
1964 who compose approximately 30% of the population [1,23].

Generation X: Generation X constitutes nearly 34% of the 
population and includes individuals born between 1965 and 1981. The 
Generation X population is also known as the Xers, the 13th generation, 
and the latchkey generation [1,24].

Generation Y: Generation Y, also known as the millennials, 
consists of individuals born between 1982 and 2000. These individuals 
compose almost 12% of the population [1,25]. 

Literature Review
Background on generations

In the 1920s, Karl Manheim introduced the concept of generation as 
a realistic addition to the examination of social stratification in modern 
sociology [26]. The sociology of generations can directly arrogate 
theories that surround the idea of social class, yielding a range of ideas 
such as generational conflict, generational mobility, and generational 
ideologies [26]. Eyerman and Turner [26] defined a generation in 
terms of years and origination. The meaning of generational cohorts 
improves generational sociological substance, which could place 
emphasis on the problem of the final dissolution of a generational 
cohort as its members evolve through retirement and physical decline. 
Time identifies multigenerational variances because periodization 
encapsulates the strategic opportunities and complications that relate 
to precise generations [26]. The researchers indicated that different 
generations survive by preserving collective memory of its origins, 
historic struggles, political and historical events, and ideologists and 
leading characters. 

Generational cohorts and age groups

Becton et al. [27] found that a generation, often referred to as a 
cohort, is a similar group of individuals that share birth years, age, 
and meaningful life events at critical stages of development. These 
people within the different cohorts acquire similar personalities and 
characteristics because of their shared experiences [28,29]. Society 
delegates these generational personalities and characteristics into 
stereotypes, which align with the environmental influences that affect 
their beliefs, values, personalities, and expectations. The generational 
cohort that individuals affiliate with can influence the views and 
attitudes related to leadership, management, work values, intrinsic 
and extrinsic motivators, and work ethic [30]. Colette and Stein [30] 
further highlighted how multigenerational workers view the workplace 
as well as the motivation influences that can promote retention and 
productivity. With the level of diversity in the business environment, it 
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is essential for managers to identify and comprehend the rudiments that 
keep employees motivated to promote loyalty and increase retention.

With the changing structure of the workplace, multiple generations 
are now working side by side instead of operating as separate units 
[31]. The difference in values, beliefs, historical experiences, and social 
experiences that generational cohorts working simultaneously bring 
to the workplace will affect their professional interactions. These 
interactions can have an undesirable effect on individual performance 
and retention rates [32]. Wang and Peng [33] revealed that generational 
classifications utilize a categorical approach, creating subjective instead 
of scientific timelines to identify the cohorts. The subjectivity of 
categorizing the generations will not be an issue for the current study 
because the minimal variation of the birth years has no bearing on the 
generational descriptions. 

The current business environment primarily includes four 
generational cohorts: (a) traditionalists, born between 1925 and 1945, 
(b) baby boomers, born between 1946 and 1964, (c) Generation X, 
born between 1965 and 1981, and (d) Generation Y (millennials), born 
between 1982 and 1999 [34]. Individuals within these cohorts share 
external historical events or life experiences that took place during 
their formative years [35]. In sharing significant life events, the four 
generations are susceptible to certain values and expectations that 
will contribute to how they perceive their work environment [36]. 
Workplace diversity is now custom in most companies due to the four 
generational cohorts coexisting in the workforce. The members of the 
four cohorts establish and determine their workplace beliefs, behaviors, 
attitudes, and expectations based on shared generational qualities [37]. 

Some organizations are modifying their processes and expectations 
due to baby boomers remaining in the workforce [38]. Younger generations 
joining the baby boomers in the workplace change the demographics of 
the business environment as the baby boomers become the subordinates of 
the younger generation of workers [39]. To remain in alignment with the 
presented literature about generations, I will apply descriptions discussed 
in the following sections to explain each cohort. 

Traditionalists (1925-1945)

The traditionalist cohort includes individuals born between 1925 
and 1945. Although the majority of the traditionalists have retired 
since reaching retirement eligibility, a small percentage remains in 
the workforce [40]. The Great Depression, World War II, and Pearl 
Harbor are the events that help shape and influence the lives of the 
traditionalist generation in the United States [7]. Reinbeck and 
Fitzsimons [41] informed that traditionalists currently hold three-
quarters of the nation’s wealth and helped shape the United State’s 
military and economic power. They are or have been executive leaders 
of some of the most prosperous United States companies, and are not 
quick to speak up or share their ideas. Traditionalists are hardworking 
and tend to favor military-like management that follows a top-down 
or chain of command style [41]. This generation sacrifices and follows 
authoritative commands without question [42]. Individuals of this 
generation are loyal to their employer and will often work for the same 
organization for much of their career [43]. Additionally, traditionalists 
have respect for tradition and do not waiver from established rules. 
Their Great Depression experience caused the traditionalist generation 
to plan for financial security, and they are monetarily conservative, 
making them the wealthiest of the four generations [7].

Baby boomer generation (1946-1964)

The baby boomers are the largest and most popular generation in 

United States history, with a surge of their births taking place during 
and after The Great Depression and World War II [44,45]. Loroz and 
Helgeson [46] reported that approximately 76 million boomers were 
born between 1946 and 1964. Also known as the forgotten generation 
or the Woodstock generation, the boomers experienced postwar stress 
and radical social changes such as the Civil Rights movement and the 
Women’s movement [47]. Kaifi et al. explained that parents of baby 
boomers raised them up in two-family households during a time of 
prosperity [48]. Kaifi et al. [48] also posited that the main events that 
significantly influenced this generation are the assassinations of John F 
Kennedy, Robert F Kennedy, and Dr. Martin Luther King, Jr. Srinivasan 
[47] stated that baby boomers are self-absorbed, less loyal, lack respect 
for authority, and that money and self-realization are their primary 
motivators. The geographical dynamics of the workforce is changing 
due to baby boomers choosing to remain in the workforce beyond 
retirement age and eligibility [49]. Understanding desired career paths 
of the baby boomer generation is important because this segment 
of the generational population will continue to impact the economy 
[50]. Rice advised that the baby boomer generation has the desire for 
promotions in the workplace but experience restrictions because they 
lack technology skills. Nevertheless, some managers prefer to retain 
older workers, such as baby boomers, because organizations can benefit 
from their wealth of knowledge and professional expertise [51].

Generation X (1965-1981)

Generation X, also acknowledged as the X’ers and the 13th 
generation, are currently between the ages of 35 and 51 as of 2016. 
Organizational downsizing, industrial restructuring, and increasing 
rates of temporary and part-time employment are events that fostered 
members of the Generation X cohort [52]. They also endured the 
country’s political problems as well as the rejuvenation of the economy 
[53]. DeVaney [34] mentioned that Gen X members lived in single 
parent households or households with dual income earners that 
alternated childcare responsibilities. Generation X’ers are known as 
latchkey people because they would normally let themselves into the 
house after school, did their homework by themselves, and watched 
television unsupervised until a caregiver returned home [34]. The 
lifestyle preferences and attitudes of Generation X’ers shows that 
they tend to favor the ability to balance work with their family and 
life interests. Al-Asfour and Lettau [8] articulated that individuals of 
this generation have a more progressive outlook on life, and are tech-
savvy because of their experiences with technology advancements such 
as the rise of the Internet. With the Generation X population having 
a strong focus on maintaining a work-life balance, being familiar and 
comfortable with technology can help empower them to realize and 
enhance the balance between work, family, and lifestyle [8]. 

Researchers often depict Generation X characteristics from a 
negative viewpoint; however, the elements that make them distinctive 
emphasize a more positive perspective. The Generation X cohort is 
skeptical about politics, and are independent, self-reliant, teamwork 
oriented, and values workplace flexibility. Additionally, authority 
does not intimidate them, they are outspoken, results and goal 
oriented, prefers multiple work assignments to keep them motivated 
and engaged, and desires consistent training and development 
opportunities to enhance their skills [54]. 

Generation Y (1982-2000)

Bolton et al. [55] stated that both managers and academics 
are curious and fascinated about the Generation Y cohort. Society 
perceives Generation Y or the Millennials as digital natives because 
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they are the first generation to spend their entire lives in the digital era 
[55]. In 1982, 3.7 million members of Generation Y were born making 
them the second largest generational cohort in American history [25]. 
Of the four generations, members of Generation Y will most likely 
suffer the most from the housing market collapse and higher college 
tuition costs, which are aftereffects of the September 11 terror attacks 
[25]. Kamau et al. [56] posited that in addition to Millennials having 
an entitlement mentality, they are also the most ethnically diverse, 
creative, and multitasking generation ever to exist. Although they are 
the most educated cohort to exist and are selfish and narcissistic, they 
are also very optimistic and technology savvy [57]. Generation Yer’s 
experienced very structured type lifestyles and experienced helicopter-
style parenting (terms used to describe parents that are overly involved 
and hover over their children) as parents became as actively involved 
as possible in their children’s lives [58]. Holt et al. [59] advised that 
the 75 million members of the millennial generation will most likely 
lead the global labor force through the complexities and chaos of cyber-
socialization. 

The Millennials acquire their knowledge and capabilities by using 
networks and technology, and are more challenging in the workplace 
than the older generations [60,61]. Over 90% of this generation is 
involved in online networks and social outlets due to their high 
comfort levels with technology, and they welcome new and challenging 
opportunities and finding ways to develop their skill sets [62]. Murray 
[63] suggested that millennials’ can-do attitudes are like a breath of 
fresh air to the workforce. This generation is goal-driven and innovative, 
and prefers to work jobs that are meaningful with companies that 
value them [63]. Members of Generation Y are not fond of companies 
that have a culture based on a need-to-know basis and prefer to work 
for transparent business entities that share the organization’s values, 
mission, expectations, goals and objectives, and workplace conflicts 
with all employees [64]. Work values are essential to learning and 
understanding how best to manage Generation Y because their work 
values are what make them unique and different from the older 
generational cohorts [65]. The Generation Y cohort is known as the 
trophy generation or the trophy kids because of the emerging trend in 
competitive sports and other events that give rewards for participating 
rather than for winning [48]. Many of the Generation Y’ers watched 
their parents suffer stress caused by the dot.com downfall and increased 
rates of layoffs and divorces, which shaped the generations views on 
long-term commitments and flexible careers [48]. 

Generational diversity

Some employees have made a habit of recruiting and hiring young 
people. Still, retaining experienced and knowledge-rich employees 
is of increasing importance in a globalized economy [66]. Retaining 
employees with knowledge and experience could be of mutual benefit 
to hiring older workers along with younger workers, and doing so 
could help develop a positive business stance that is not politically 
driven. A specific benefit of age diversity is the massive amount of skill 
sets acquired by employees. Swan [66] revealed that companies that 
employed primarily young workers found it to be detrimental to the 
business. Organizational leaders felt that hiring older workers could 
provide better emotional intelligence in handling business-client 
relationships. 

The demographical changes of the workforce, along with high 
ethical standards and the pressure of maintaining a competitive 
advantage in a global marketplace are inducing more businesses 
to address employee diversity [67]. Heyler and Lee [68] stated that 
education, training, and employment providers would need to respond 

to generational differences by investigating the attributes of all parties, 
their development and life needs, the requirements of potential 
employers, and what the employers can offer to workers. Some business 
leaders are embracing the multigenerational workforce and are taking 
advantage of the benefits that the cross-generational workforce brings. 
DeMeulenaere et al. [69] suggested that age diversity could have both 
positive and negative effects on labor productivity. The positive aspect 
of age diversity is the large amount of knowledge that exists between 
the different generation of employees, and the negative aspect is the 
lack of unity and collaboration that age-related differences can cause, 
which can hinder performance. Organizations are establishing ways 
to harness the skills of their older workers to develop the skills of 
their younger generation of employees [68]. Comprehending that a 
multigenerational workforce can increase a company’s competitive 
edge is the key to persuading businesses to take it seriously.

Generational stereotypes

Riggio and Saggi [70] affirmed that the belief in generational 
differences has been around since the twenty-fifth century, BC. 
Even during the twenty-fifth century, BC, the perception was that 
variances among generations could cause threats to production, so 
the older generations worked to mold the young generation to mirror 
their image [70]. Although a person is aware of the similarities and 
differences that exist within the generational cohort that he or she 
identifies with, such diversity may not be as obvious to individuals 
from other generations which can lead to age-related stereotyping and 
assumptions [71]. However, Constanza and Finkelstein [72] asserted 
that limited empirical evidence exists to support generational-based 
differences. Riggio and Saggi [70] suggested that the dominant belief 
in generation based variances is due to systematic predispositions in 
social perception. The social identity theory, developed by Tajfel and 
Turner [73], strengthens the significance of inter-cohort awareness of 
values between generations. The social identity theory purports that a 
person’s view changes based on identified social categorizations across 
several constructs (e.g., beliefs, values, occupational types), which 
defines essential aspects of the individual [74]. For the social identity 
theory to apply to research regarding values and generational cohorts, 
it is essential for individuals to comprehend the way that generational 
cohorts perceive the value preferences of other generational cohorts 
[74]. In-group and out-group (social categorizations) biases can cause 
each generational cohort that has power and control in the workforce 
(today would be the baby boomers) to look at succeeding generations 
from a primarily negative perspective [70]. Consequently, the younger 
generations perceive work-related behaviors from a problematic 
viewpoint and are seen as distracted, unmotivated, lacking work 
ethic, and disloyal. Riggio and Saggi mentioned that members of the 
dominant generation pursue and decipher evidence that is consistent 
with stereotypes due to confirmation biases [70]. Stereotypes are 
difficult to disregard because it is simple to see substantiation of 
what is accurate, but this could be the result of how generational 
cohorts process inherent biases and social information [70]. Actual 
and perceived generational differences are present among older and 
younger generational cohorts. Zacher stated that because there is a 
lack of generational theory and methods available, it could be useful 
to organizational managers to further invest in the investigation of 
generational differences in the workplace [75].

Stereotypes regarding boomers, Generation X and Generation Y 
are highly common [76]. Numerous stereotypes, such as the credence 
that baby boomers are worriers and avaricious and that members of 
Generation Y are disparaging but tech-savvy, do exist. These traits 
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emerged from experiences that generational cohorts have within their 
historical context, which creates steady individual differences that 
characterize generational cohort members [76]. 

Generational differences in work-related values and attitudes

Work values are the primary source of significant differences 
among generations, as well as the reason for conflict in the workplace. 
However, research indicates that if properly managed, those differences 
can help determine strengths and opportunities [39]. Gursoy et al. [39] 
argued that it is essential for managers to comprehend the foundation 
of each generation and their value differences if management wants to 
establish and maintain a work environment that promotes leadership, 
motivation, communication, and generational synergy. Additionally, 
the results of studies suggest that understanding the work values of a 
multigenerational workforce can help managers identify motivators to 
combine with the strategies they implement to retain employees [39].

The array of differences that exist among generations in the 
workplace has gained interest with organizations, researchers, and 
practitioners [77]. As the generational workforce continue to shift, 
organizations will experience predictable and evolving issues related 
to the differences that exist among generational cohorts [78]. The 
characteristics and experiences that generational cohorts share are what 
interest researchers and professionals because comprehending such 
information can help administrators manage generational workers 
more effectively [77]. Many organizations have executed programs 
and interventions to help capitalize on generational differences. 
Constanza et al. posited that such programs and interventions could 
cause detrimental outcomes instead of positive results if prematurely 
implemented [77]. Constanza and Finkelstein affirmed that a more 
useful approach might be to conduct needs assessments that will 
address generational differences among individuals, and to establish 
interventions based on characteristics identified through the 
assessment process [72]. Reis and Braga added that the motivation 
and preferences regarding work could differ for each generation, and 
might require modifications to recruitment and retention management 
practices [79].

Campbell et al. posited that there is a dynamic and mutually 
constitutive relationship between generations and culture [80]. 
Categorizing a person as a member of a generation is simple because all 
you need is the person’s birth year; however, the challenge is defining the 
generational boundaries. Campbell et al. stated that there are a couple 
of ways to measure generational differences: (a) compare generations 
cross-sectionally on any variable in a survey, and (b) compare 
generations cross-temporally using samples of people at the same age 
and at different times [80]. Research tends to emphasize dissecting the 
different variances that underlie the generational differences found 
by using generational cohorts and generational factors [80]. The 
period and the cohort variance are meaningful for comprehending 
generational change, therefore, considering generational change as a 
combination of time plus cohort effects.

Campbell et al. [80] suggested that time and generational effects 
likely drive the majority of cultural change. Three popular models 
of generational change are the Strauss and Howe’s cyclic model, the 
modernization model, and the rising extrinsic individualism model 
[80]. To understand generational change is to understand cultural 
change, because as culture changes so do the generations of people 
that are born into that culture. Campbell et al. further implied that the 
three things that alter culture are technology, cultural contracts, and 
economic changes.

The diversity of today’s workforce has enhanced greatly due to the 
simultaneous presence of four different generations of workers. Some 
organizational leaders managing an age diverse workforce tend to treat 
their employee population the same regardless of their generational 
membership [6]. Managers will need first to identify and comprehend 
generational differences and then implement strategies and policies 
to improve communication and inclusion among generational staff 
[81]. These efforts can also significantly improve retention and 
productivity. Corporate leaders should review their leadership styles 
and understanding of generational differences to ensure that they are 
adequately ready to address the generational diversity of their staff 
to mitigate miscommunication and conflict [8]. Conflicts among the 
generational cohorts are a result of generational diversity. Leaders 
must comprehend the different generational characteristics, so the 
workplace environment can be one that exhibits high job satisfaction, 
work performance, productivity, attendance, and retention [6].

Retaining and motivating a multigenerational workforce

The role of management in retaining employees is to encourage 
the talent to stay. Understanding why people leave organizations 
is imperative, but it is more critical to determine the organizational 
characteristics that make people stay with business entities [82]. It 
is essential for corporations to retain the best professional talent as 
it eliminates the recruiting, selection, and hiring costs replacing key 
employees [82]. James and Mathew [83] defined workplace retention 
as a deliberate move by an agency to establish an environment that 
promotes long-term employee engagement. George shared that a 
favorable work environment, as well as management and leadership 
styles, social support, development opportunities, autonomy, 
compensation, and work-life balance, are critical factors in employee 
retention [82]. 

Implementing a flexible workplace for employees is necessary for 
managing talent across all four generations. Eversole et al. explained 
that for a flexible workplace program to work favorably for the 
employees and the organization, managers must be competent in 
the mechanics of work and family programs to operate the programs 
efficiently and to enforce the rules and guidelines [84]. Organizations 
that can recruit and retain top performing employees will enhance 
workplace motivation and reduce turnover. 

The main responsibility of a manager is to have a business that 
function effectively by the subordinates working efficiently, and 
producing results that are beneficial to the organization [85]. Pandta et 
al. stated that motivation is one of the primary factors that determine 
the employees work performance and intentions to stay with the 
organization [85]. One of the most influential theories of motivation, 
which can help improve employee retention and productivity, relates 
to Maslow’s Hierarchy of Needs where Maslow articulated that only 
an unsatisfied need can motivate the behavior with the dominant 
need being the primary factor for behavior motivation [86]. Factors 
that convey the importance of employee retention includes costs 
associated with turnover, company information loss, interruption in 
customer service, and a company’s good will [87]. By maintaining 
higher employee retention rates, organizations can motivate talented 
employees to join the company by establishing a secured environment. 
Sandhya and Kumar mentioned that employee motivation is important 
factors that can help organizations enhance employee retention and 
organizational performance [87].

According to Kuyken [88], there is a specific economic impact 
with an organization when critical employees leave an organization; 



Citation: Jones LM (2017) Strategies for Retaining a Multigenerational Workforce. J Bus Fin Aff 6: 271. doi: 10.4172/2167-0234.1000271

Page 6 of 11

Volume 6 • Issue 2 • 1000271J Bus Fin Aff, an open access journal
ISSN: 2167-0234 

especially taking into consideration the knowledge lost when 
employees depart. The concept of knowledge management is that 
people have critical skills, experience, and knowledge, and therefore, 
hold a significant amount of organizational value. Herzberg [15] 
discovered that employees tend to describe satisfying experiences 
regarding intrinsic factors about the job itself. Herzberg identifies these 
factors as motivators [20]. There is more to motivating employees other 
than compensation and proper working conditions. Hyun and Oh 
suggested that for an employee to be retainable and truly motivated, the 
employee’s job must contain some fulfillment by providing the worker 
with opportunities for achievement, recognition, advancement, and 
responsibility [20].

High employee turnover results in increased costs of resources, 
recruiting, and time when replacing vacant positions. Employee 
retention strategies are a crucial element of an organization’s 
vision, mission, values, and their policies, and should be a part of an 
organization’s principles and operations [2]. Many organizational 
leaders fail to comprehend the reason for their high turnover rates, and 
only contribute turnover to poor relationships with subordinates and 
leadership [2]. However, studies show that the main reasons for low 
retention rates are the lack of opportunities for professional growth, 
unfair treatment, poor work and life balance, and low wages. Leaders 
are failing to recognize diversity in the workplace, thereby, adversely 
affecting production and retention rates among multigenerational 
workers. Cloutier et al. posited that training and development 
opportunities motivate employees and influence them to remain loyal 
to the organization [2]. Rahman and Nas advised that necessary training 
and development practices are significant to the success of business 
entities and that employees serve as the essential sources of consistent 
competitive advantage [89]. When organizations provide employees 
with development opportunities, the workers will usually reciprocate 
in positive ways by exhibiting job attitudes that commensurate with the 
amount of obligation that the companies offer in return [89]. Employee 
development programs can provide immediate benefit to organizations 
by increasing motivation and reducing employee turnover. 

Therefore, organizations need to develop specific reward strategies 
to promote, attract, and motivate staff [90]. Establishing a one-size-
fits-all approach to reward strategy can be detrimental to organizations 
because this can lead to direct or indirect financial implications for 
businesses. Bussin and van Rooy articulated that most managers feel 
that the most effective way to attract and retain staff is to offer rewards 
with greater benefits. Rewards can be financial and non-financial and 
the values of generational workers will determine what motivates them 
from a reward perspective [90]. The generational mix that plagues 
most businesses today requires managers to adapt and reinvent their 
retention and compensation strategies to take into consideration the 
different values, needs, and work ethics of the generational workforce. It 
is imperative for managers to consider the preferences and motivations 
of generational workers to attract and retain good quality employees 
and to enhance productivity [90]. It is beneficial for organizations 
to find a way to segment the workforce based on reward preference 
in a way that will provide a balance between the worker’s needs and 
organizational efficiency. 

One of the most vital and emerging issues that inundate the field 
of human resource development is how to assist organizations with 
changing workforce demographics successfully and effectively [84]. 
It will be difficult for businesses to retain a competitive advantage if 
they are unable to recruit and retain talented workers. Comprehending 
the needs of employees and creating or modifying organizational 

cultures are essential tools in talent management. Dwyer and Azevedo 
asserted that to encourage an organizational culture that embraces a 
multicultural approach, adopting programs that emphasize diversity as 
well as including diversity in an organization’s mission statement are 
necessary [91]. The newer generation of workers entering the workplace 
is different from the older generations that are leaving the workforce 
due to retirement; therefore, leadership needs to focus on retaining 
workers of all generations for organizations to remain successful in the 
future [91]. 

Participants

This study included a purposeful sample of four managers of a 
higher education institution. The selection of participants took place 
irrespective of race and gender. Purposeful sampling is a widely-used 
technique in qualitative research and involves identifying and selecting 
research participants who are knowledgeable of and experienced with 
particular occurrences and interests [92]. The participants for this 
study included four managers of academic and nonacademic units or 
departments from an educational institution located in Northwest, 
Florida. The traditionalist generation constitutes a small percentage of 
the workforce due to aging and retirement [23]. To account for this, 
participants could take part in the study if they had experience with 
managing and retaining employees of the baby boomer, Generation X, 
and Generation Y cohorts. Participants included managers who had 
a minimum of 2 years of experience in a management position, and 
who managed a staff including three or four of the generational cohorts 
(traditionalists, baby boomers, Generation X, and Generation Y) for 
at least 2 years. Cleary et al. posited that researchers use purposeful 
sampling to pursue information by conducting an in-depth examination 
of the data [93]. I used purposeful sampling to select managers who had 
experience retaining several generations in the workplace so I could 
answer the research question.

I used information provided by the Department of Institutional 
Research to determine potential participants who met the requirements 
for the study. I adhered to the organization’s process for receiving 
permission and consent for participants to take part in the study. 
Participants who met the requirements to take part in the study 
received the consent document and an explanation of confidentiality 
before the interview. I provided the consent form to each participant via 
an invitation email to ensure that the participants comprehended the 
process before they confirmed and signed the agreement. In addition to 
being knowledgeable and experienced, participants must be available 
and willing to take part in the study [92]. Participants responded to 
the email using the words I consent to confirm their willingness to take 
part in the study, and I made sure that each participant understood the 
purpose of the study and the interview protocol that I would follow. 
Additionally, I had frequent dialogue with participants to determine 
a convenient time for the interview. I interviewed the participants 
at their personal office space to ensure confidentiality, convenience, 
accessibility, and limited disruptions. Bristowe et al. articulated that 
keeping the information shared by participants confidential is vital to 
the integrity of a study [94].

Research Method and Design
Qualitative, quantitative, and mixed methods are three common 

types of research used to develop a thesis or dissertation [95]. I chose 
a qualitative method and a case study design based on the conceptual 
theory of constructivism. Boblin et al. asserted that case studies allow 
the researcher to investigate a phenomenon while focusing on the 
dynamics of the case within its real-life context [96]. Bailey suggested 
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that researchers use a qualitative methodology when looking to explore 
and explicate human behavior [97]. The method and design chosen 
were appropriate to help me achieve the goal of this study, which was 
to explore strategies that managers use to retain a multigenerational 
workforce.

Data collection instruments 

Neuman asserted that the individual using a qualitative method 
of research is the primary person that collects data [98]. I was the 
primary data collection instrument for the current qualitative case 
study, and I used semistructured face-to-face interview questions to 
gain knowledge of strategies higher education managers use to retain 
their multigenerational staff. The four participants for this study had 
experience managing three or four of the dominant generations in the 
workforce, which included traditionalists, baby boomers, Generation 
X, and Generation Y. Yin advised that interviews are beneficial in 
research because they help the investigator comprehend participants’ 
experiences and perceptions about certain actions or events [99]. Drew 
articulated that conducting semistructured interviews is the most 
efficient approach to explore experiences because interviewees are then 
able to explain their experiences and perspectives honestly [100].

Data analysis

Data analysis is the most significant phase in qualitative research 
[101]. Qualitative data analysis provides the investigator with the 
opportunity to gain information and gather insights that otherwise 
could overlook traditional data analysis techniques. Lawrence and 
Tar posited that data analysis in qualitative research entails working 
with data, organizing it, synthesizing it, and searching for themes and 
patterns [102]. Thematic analysis, as defined by Percy et al. is the most 
known form of qualitative analysis and the process involves identifying 
patterns and themes of data [103]. Mabuza et al. [104] shared five stages 
of qualitative case study data analysis: (a) familiarization of qualitative 
data, (b) coding the data, (c) grouping the data into themes and 
categories, (d) interpreting the themes and categories, and (e) present 
research findings. I used a thematic analysis method based on Mabuza 
et al.’s (2014) data analysis process to analyze and organize the research 
data into categories and themes concerning retention strategies [104]. 
I first collected the data using face-to-face semistructured interviews. I 
then transcribed the data, transferred the data into NVivo software to 
help me group and regroup the data into themes and patterns, assessed 
the information, and developed conclusions to establish research 
results. I employed methodological triangulation by retrieving and 
reviewing electronic documents from the participants’ employer’s HR 
website about diversity and inclusion initiatives, strategies, and policies 
that managers could integrate into their managerial practices to help 
them retain multigenerational workers. 

Presentation of the findings 

The central research question for this qualitative single case study 
was the following: What retention strategies do business managers 
use to retain their multigenerational workforce? To help me answer 
the research question, I conducted semistructured interviews with 
four business leaders purposefully selected based on their success with 
developing and implementing strategies to retain a multigenerational 
workforce. In preparation for the interviews, I had the participants 
decide on a convenient date, time, and location to share information 
with me about their retention strategies without interruptions. I used 
my interview protocol to guide the interview process. Participant 
interviews consisted of six open-ended interview questions, and each 

interview took place within the allotted 60 minutes. Each participant 
provided informed consent agreeing to take part in the study prior to 
participating in the interview process. For the coding process, I used 
NVivo to aid in the development of themes and categories. I followed 
Mabuza et al.’s five-step process for reviewing and analyzing qualitative 
case study data [104]. I used a Sony digital voice recorder to record 
the interviews. I incorporated member checking into the interview 
process to allow each participant to validate their responses to ensure 
that I understood their responses and that I accurately represented 
each participant’s views and perceptions. Harvey explained that using 
the member checking process improves the credibility and validity of 
research data [105]. 

After analyzing and coding data from the participant interview 
responses and electronic university documents, I identified seven 
themes (assembled into three thematic categories) that could help 
leaders retain a multigenerational workforce. I provided an analysis 
of the correlation between the developed themes and the conceptual 
framework. The conceptual framework for the current doctoral study 
was Herzberg’s two-factor theory of motivation. Figure 1 shows the 
first thematic category and three themes (themes 1 through 3) for 
strategies to retain a multigenerational workforce, Figure 2 depicts the 
second thematic category and the three themes (themes 4 through 6) 
for procedures or business practices that can improve retention of a 
multigenerational workforce, and Figure 3 contains the third thematic 
category and the theme (theme 7) of a primary challenge that leaders 
experience when employing strategies for retaining a multigenerational 
workforce.

Themes 1 through 5 and Theme 7, along with the respective 
research findings for strategies that managers use to retain a 
multigenerational workforce, relate to the hygiene tenets (extrinisic) 

Figure 1: Thematic Category 1 and related themes.

Figure 2: Thematic Category 2 and related themes.
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of Herzberg’s two-factor theory. Theme 6 and the corresponding 
findings on strategies that managers use to retain a multigenerational 
workforce relate to the motivation (intrinsic elements) factors of 
Herzberg’s two-factor theory. Theme 1, fostering a diversity friendly 
workplace culture, correlates with the work cultures and environments 
hygiene factor; Theme 2, effective interpersonal and communicaiton 
strategies, links to the communication and interpersonal techniques 
hygiene factor; Theme 3, adopting and employing a formal approach 
to managing and retaining a multigenerational workforce has a 
parallel relationship to the company and administrative policies 
hygiene factor; Theme 4, encouraging a healthy work-life balance, 
correlates with the work cultures and environments hygiene factor; 
Theme 5, valuing employees and their differences, have a direct 
relationship to the value from leadership hygiene factor; Theme 6, offer 
professional growth opportunities, relates to the professional growth 
and learning opportunities motivation factor; and Theme 7, eliminate 
negative generational stereotyping, relates to the work cultures and 
environments hygiene factor. 

Business leaders who want to manage workplace challenges caused 
by the rapid increase in generational diversity in the workforce might 
benefit from the findings of this study. The results of the current study 
provided strategies that leaders of higher educational institutions 
and other business entities can develop and implement to retain a 
multigenerational workforce. The research findings based on interview 
responses and unversity documents about diversity and inclusion 
confirmed and added to the information and knowledge about 
managing and retaining a multigenerational workforce.

Applications to professional practice

The purpose of this qualitative single case study was to 
explore retention strategies business managers use to retain their 
multigenerational workforce. The targeted population consisted of 
department managers from an educational institution located in 
northwest Florida who had success in retaining a multigenerational 
workforce. The population chosen for this study substantiated 
strategies on how to sustain or improve retention of a multigenerational 
workforce. 

An abundance of older research exists about organizational 
leaders acknowledging the increase in workplace diversity, and the 
coexistence of generations in the workforce that offer reasons for better 
management and retention of an age-diverse workforce. However, 
minimal research studies exist on effective strategies that leaders 
can develop and implement to aid in the maintenance and retention 
of a multigenerational workforce. The dynamics of employment is 

changing due to an upsurge in diversity in the workforce [106]. Soto 
and Lugo posited that the increase in workplace diversity can cause 
leaders to experience challenges with managing diversity and retaining 
an age-diverse workforce [107]. Business managers and leaders at 
higher education institutions and other business entities can apply the 
findings, recommendations, and information about the generational 
cohorts included in this study to manage workplace diversity, enhance 
their knowledge base of generational differences, improve workplace 
cultures and environments, and to reduce negative generational 
stereotyping in the workplace. The themes that emerged throughout 
the data analysis process are applicable to higher education institutions 
and other business entities, and can be beneficial in helping managers 
develop and employ strategies to retain a multigenerational workforce. 
Additionally, business managers and leaders at higher education 
institutions and other organizations can utilize the knowledge and 
information included in this study to enhance retention, equality, and 
inclusion of a multigenerational workforce. 

Implications for social change

The information that participants shared may help managers 
and leaders in all business industries identify and comprehend 
the differences that exist among generational workers, as well as 
acknowledge the intrinsic and extrinsic factors that the generational 
cohorts value and prefer. Leaders and managers of higher education 
institutions and other business entities may find the results of the study 
helpful in developing and cultivating strategies to manage and retain 
a multigenerational workforce. The implications for social change 
includes the potential for business managers and leaders to (a) enrich 
or increase retention rates of a multigenerational workforce, (b) create 
employment stability, (c) improve motivation and productivity, (d) 
and enhance both organizational and community relations. 

Recommendations for further research

Recommendations for further research include retention strategies 
of a multigenerational workforce of other types of business entities 
other than higher education institutions. Conducting a study inclusive 
of several organizations in different business industries can offer leaders 
of non-education institutions effective strategies and business practices 
to retain an age-diverse workforce. Future research should consider 
a quantitative or mixed methods approach to examine or explore the 
retention strategies to determine which are most and least effective. 
Additionally, I recommend that researchers explore geographical 
locations outside of northwest Florida, and to use a sample size of more 
than four participants. Enlarging research efforts to cover a greater 
geographical area and increasing the number of research participants 
could generate more in-depth and efficient strategies that leaders in all 
industries can use to retain a multigenerational workforce.

Managers, administrators, and other individuals who hold 
authoritative positions could use the information, research findings, 
and recommendations in this study to mitigate turnover of 
multigenerational employees. Leaders at higher education institutions 
and other types of businesses can use the knowledge gained from the 
information in this study to (a) foster a diversity friendly workplace 
culture, (b) develop effective interpersonal communication strategies, 
(c) value generational employees and their differences, (d) develop 
professional learning and growth opportunities for generational 
workers, and (e) eliminate negative generational stereotyping in the 
workplace. By implementing these strategies and business practices, 
managers and leaders could improve retention, motivation, and 
productivity of a multigenerational workforce. 

 

 

Thematic Category 3:  
Challenges When Employing 

Retention Strategies 

Theme 7:  
Eliminating negative generational 

stereotyping 

Figure 3: Thematic Category 3 and related theme.
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Conclusions
A significant and emerging issue that some business entities have 

difficulties with is successfully and effectively managing workplace 
diversity because managing diversity requires a wealth of skills 
and knowledge [84]. Differences in the age, intrinsic and extrinsic 
motivator preferences, and the characteristics of generational workers 
can lead to challenges for business managers in retaining their 
multigenerational staff [9]. After analyzing and coding the data, seven 
themes emerged through thematic analysis. The key themes included: 
(a) fostering a diversity friendly workplace culture, (b) developing 
and employing effective interpersonal communication strategies, (c) 
valuing generational employees and their differences, and (d) adopting 
and employing a formal approach to retaining a multigenerational 
workforce. Business leaders may use the themes identified in this 
research study to guide their efforts in gaining additional insight on the 
challenges of managing and retaining an age-diverse workforce, and 
to establish effective strategies to improve retention, motivation, and 
productivity of a multigenerational workforce.

The findings of the current research study may contribute to 
an enriched comprehension of the varying and distinctive values, 
characteristics, preferences, attitudes, and beliefs of a multigenerational 
workforce. Successful strategies for retaining an age-diverse workforce 
in a continuous altering business environment are imperative to the 
success and survival of most companies. Thus, deploying the retention 
strategies and recommendations identified in this study may assist 
business leaders with retaining and managing a multigenerational 
workforce, improving employee motivation, and enhancing workplace 
productivity. 

References

1.	 Schullery N (2013) Workplace engagement and generational differences in 
values. Business and Professional Communication Quarterly 76: 252-265. 

2.	 Cloutier O, Felusiak L, Hill C, Pemberton-Jones E (2015) The importance 
of developing strategies for employee retention. Journal of Leadership, 
Accountability and Ethics 12: 119-129. 

3.	 Moore S, Grunberg L, Krause A (2015) Generational differences in workplace 
expectations: A comparison of production and professional workers. Current 
Psychology 34: 346-362. 

4.	 Lester S, Standifer R, Schultz N, Windsor J (2012) Actual versus perceived 
generational differences at work: An empirical examination. Journal of 
Leadership & Organization Studies 19: 341-354. 

5.	 Bennett J, Pitt M, Price S (2012) Understanding the impact of generational 
issues in the workplace. Facilities 30: 278-288. 

6.	 Nelsey L, Brownie S (2012) Effective leadership, teamwork and mentoring – 
Essential elements in promoting generational cohesion in the nursing workforce 
and retaining nurses. Collegian 19: 197-202. 

7.	 Bourne B (2015) Phenomenological study of generational response to 
organizational change. Journal of Managerial Issues 27: 141-159.  

8.	 Al-Asfour A, Lettau L (2014) Strategies for leadership styles for multi-
generational workforce. Journal of Leadership, Accountability and Ethics 11: 
58-69.  

9.	 Zemke R, Raines C, Filipczak B (2013) Generations at work: Managing the 
clash of boomers, gen Xers, and gen Yers in the workplace. AMACON, New York.

10.	Bureau of Labor Statistics (2013) Labor force projections to 2022: The labor 
force participation rate continues to fall. U.S. Department of Labor, USA.

11.	Willyerd K (2012) The 2020 workplace. 

12.	Hannay M, Fretwell C (2011) The higher education workplace: Meeting the 
needs of multiple generations. Research in Higher Education 10: 1-12.  

13.	Matz-Costa C, Pitt-Catsouphes M (2009) Workplace flexibility as an 
organizational response to the aging of the workplace: A comparison of 

nonprofit and for-profit organizations. Journal of Social Service Research 36: 
68-80. 

14.	Herzberg F (1964) The motivation-hygiene concept and problems of manpower. 
Personnel Administration 27: 3-7. 

15.	Herzberg F (1966) Work and the nature of man. Cleveland: World Publication 
Company.

16.	Herzberg F (1986) One more time: How do you motivate employees? Harvard 
Business Review, Boston.

17.	Sankar M (2015) Impact of hygiene factors on employee retention: Experimental 
study on paper industry. Indian Journal of Management Science, pp: 58-61. 

18.	Herzberg F (1959) Work and the nature of man. OH: World Publishing 
Company, Cleveland.

19.	Catania G, Randall R (2013) The relationship between age and intrinsic and 
extrinsic motivation in workers in a Maltese cultural context. International 
Journal of Arts & Sciences 6: 31-45. 

20.	Hyun S, Oh H (2011) Reexamination of Herzberg’s two-factor theory of 
motivation in the Korean army foodservice operations. Journal of Foodservice 
Business Research 14: 100-121. 

21.	Kim J (2015) What increases public employees’ turnover intention? Public 
Personnel Management 44: 496-503. 

22.	Fernandez-Duran JJ (2016) Defining generational cohorts for marketing in 
Mexico. Journal of Business Research 69: 435-444. 

23.	Wiedmer T (2015) Generations do differ: Best practices in leading traditionalists, 
boomers, and generations X, Y, and Z. Delta Kappa Gamma Bulletin 82: 51-58. 

24.	Eastman J, Liu J (2012) The impact of generational cohorts on status 
consumption: An exploratory look at generational cohort and demographics on 
status consumption. Journal of Consumer Marketing 29: 93-102.

25.	Allison S (2013) Employment and the millennials. Youth Studies Australia 32: 
81-84. 

26.	Eyerman R, Turner BS (1998) Outline of a theory of generations. European 
Journal of Social Theory 1: 91-106. 

27.	Becton JB, Walker JW, Jones-Farmer A (2014) Generational differences in 
workplace behavior. Journal of Applied Social Psychology 44: 175-189. 

28.	Kupperschmidt B (2000) Multigenerational employees: Strategies for effective 
management. The Health Care Manager 19: 65-76.  

29.	Lyons S, Schweitzer L, Ng E, Kuron L (2012) Comparing apples to apples: 
A qualitative investigation of career mobility patterns across four generations. 
Career Development International 17: 333-357. 

30.	Colette T, Stein L (2014) Stories of generational leadership: Women higher 
education administrator’s voices. Advancing Women in Leadership 34: 1-10. 

31.	Jora R, Khan S (2014) Motivating multigenerational human resource. 
International Journal of Organizational Behaviour & Management Perspectives 
3: 1276-1281. 

32.	Ledimo O (2015) Generational differences in organizational justice perceptions: 
An exploratory investigation across three generational cohorts. Foundation of 
Management 7: 129-142. 

33.	Wang Y, Peng Y (2015) An alternative approach to understanding generational 
differences. Industrial and Organizational Psychology 8: 390-395. 

34.	DeVaney S (2015) Understanding the millennial generation. Journal of 
Financial Service Professionals 69: 11-14. 

35.	Duh H, Struwig M (2015) Justification of generational cohort segmentation in 
South Africa. International Journal of Emerging Markets 10: 89-101. 

36.	Bell J (2013) Five generations in the nursing workforce. Journals for Nurses in 
Professional Development 29: 205-210. 

37.	Hendricks J, Cope V (2012) Generational diversity: What nurse managers need 
to know. Journal of Advanced Nursing 69: 717-725.

38.	Wok S, Hashim J (2012) Communicating and sharing working relationships 
with older employees. Journal of Communication Management 17: 100-121. 

39.	Gursoy D, Chi C, Karadag E (2013) Generational differences in work values 
and attitudes among frontline and service contact employees. International 
Journal of Hospitality Management 32: 40-48. 

http://dx.doi.org/10.1177/1080569913476543
http://dx.doi.org/10.1177/1080569913476543
http://www.na-businesspress.com/JLAE/jlaescholar.html
http://www.na-businesspress.com/JLAE/jlaescholar.html
http://www.na-businesspress.com/JLAE/jlaescholar.html
http://dx.doi.org/10.1007/s12144-014-9261-2
http://dx.doi.org/10.1007/s12144-014-9261-2
http://dx.doi.org/10.1007/s12144-014-9261-2
http://dx.doi.org/10.1177/1548051812442747
http://dx.doi.org/10.1177/1548051812442747
http://dx.doi.org/10.1177/1548051812442747
http://dx.doi.org/10.1108/02632771211220086
http://dx.doi.org/10.1108/02632771211220086
http://dx.doi.org/10.1016/j.colegn.2012.03.002
http://dx.doi.org/10.1016/j.colegn.2012.03.002
http://dx.doi.org/10.1016/j.colegn.2012.03.002
http://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=10453695&AN=112699302&h=4gIW68whcuKLBZq7dHMQVyNjEFJ%2ftwJ2rmu%2bDUYYFtJy%2fzzOWrt9azZdtGSnp8aZUpDp5dOaSXIi37ZR8%2f%2bmxQ%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d10453695%26AN%3d112699302
http://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=10453695&AN=112699302&h=4gIW68whcuKLBZq7dHMQVyNjEFJ%2ftwJ2rmu%2bDUYYFtJy%2fzzOWrt9azZdtGSnp8aZUpDp5dOaSXIi37ZR8%2f%2bmxQ%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d10453695%26AN%3d112699302
http://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=19138059&AN=100414801&h=NwNBAYxRCnKetp4efoX2blNaXp6qWQDr8CIKzB0rvsdl7%2fOtk8X%2fo1HeIT934viwsC1q3142sVqUuXJdtmMCbg%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d19138059%26AN%3d100414801
http://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=19138059&AN=100414801&h=NwNBAYxRCnKetp4efoX2blNaXp6qWQDr8CIKzB0rvsdl7%2fOtk8X%2fo1HeIT934viwsC1q3142sVqUuXJdtmMCbg%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d19138059%26AN%3d100414801
http://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=19138059&AN=100414801&h=NwNBAYxRCnKetp4efoX2blNaXp6qWQDr8CIKzB0rvsdl7%2fOtk8X%2fo1HeIT934viwsC1q3142sVqUuXJdtmMCbg%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d19138059%26AN%3d100414801
http://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=19138059&AN=100414801&h=NwNBAYxRCnKetp4efoX2blNaXp6qWQDr8CIKzB0rvsdl7%2fOtk8X%2fo1HeIT934viwsC1q3142sVqUuXJdtmMCbg%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d19138059%26AN%3d100414801
http://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=19138059&AN=100414801&h=NwNBAYxRCnKetp4efoX2blNaXp6qWQDr8CIKzB0rvsdl7%2fOtk8X%2fo1HeIT934viwsC1q3142sVqUuXJdtmMCbg%3d%3d&crl=c&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d19138059%26AN%3d100414801
https://www.bls.gov/opub/mlr/2013/article/labor-force-projections-to-2022-the-labor-force-participation-rate-continues-to-fall.htm
https://www.bls.gov/opub/mlr/2013/article/labor-force-projections-to-2022-the-labor-force-participation-rate-continues-to-fall.htm
https://www.google.co.in/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwi9j_mI8LrUAhVKRo8KHXYTDV4QFgglMAA&url=https%3A%2F%2Fwww.harpercollins.com%2F9780061763274%2Fthe-2020-workplace&usg=AFQjCNFfN92yJtFQSs4xr-Dljqd4fL8CZQ
http://www.aabri.com/manuscripts/10709.pdf
http://www.aabri.com/manuscripts/10709.pdf
http://dx.doi.org/10.1080/01488370903333645
http://dx.doi.org/10.1080/01488370903333645
http://dx.doi.org/10.1080/01488370903333645
http://dx.doi.org/10.1080/01488370903333645
http://psycnet.apa.org/index.cfm?fa=search.displayRecord&UID=1964-09377-001
http://psycnet.apa.org/index.cfm?fa=search.displayRecord&UID=1964-09377-001
https://books.google.co.in/books/about/Work_and_the_nature_of_man.html?id=0nZCAAAAIAAJ&redir_esc=y
https://books.google.co.in/books/about/Work_and_the_nature_of_man.html?id=0nZCAAAAIAAJ&redir_esc=y
https://hbr.org/2003/01/one-more-time-how-do-you-motivate-employees
https://hbr.org/2003/01/one-more-time-how-do-you-motivate-employees
http://search.proquest.com/openview/7295dbb2cffc9d2dbb02c71d3f73aa9e/1?pq-origsite=gscholar&cbl=2032141
http://search.proquest.com/openview/7295dbb2cffc9d2dbb02c71d3f73aa9e/1?pq-origsite=gscholar&cbl=2032141
http://www.worldcat.org/title/work-and-the-nature-of-man/oclc/243610
http://www.worldcat.org/title/work-and-the-nature-of-man/oclc/243610
http://universitypublications.net/ijas/0602/html/E3X146.xml
http://universitypublications.net/ijas/0602/html/E3X146.xml
http://universitypublications.net/ijas/0602/html/E3X146.xml
http://dx.doi.org/10.1080/15378020.2011.574532
http://dx.doi.org/10.1080/15378020.2011.574532
http://dx.doi.org/10.1080/15378020.2011.574532
http://dx.doi.org/10.1177/0091026015604447
http://dx.doi.org/10.1177/0091026015604447
http://dx.doi.org/10.1016/j.busres.2015.06.049
http://dx.doi.org/10.1016/j.busres.2015.06.049
http://connection.ebscohost.com/c/articles/110364697/generations-do-differ-best-practices-leading-traditionalists-boomers-generations-x-y-z
http://connection.ebscohost.com/c/articles/110364697/generations-do-differ-best-practices-leading-traditionalists-boomers-generations-x-y-z
http://dx.doi.org/10.1108/0736371211206348
http://dx.doi.org/10.1108/0736371211206348
http://dx.doi.org/10.1108/0736371211206348
https://www.scribd.com/document/251513372/Employment-and-the-Millenials
https://www.scribd.com/document/251513372/Employment-and-the-Millenials
http://dx.doi.org/10.1177/136843198001001007
http://dx.doi.org/10.1177/136843198001001007
http://dx.doi.org/10.1111/jasp.12208
http://dx.doi.org/10.1111/jasp.12208
https://www.ncbi.nlm.nih.gov/pubmed/11183655
https://www.ncbi.nlm.nih.gov/pubmed/11183655
http://dx.doi.org/10.1108/1362043121155824
http://dx.doi.org/10.1108/1362043121155824
http://dx.doi.org/10.1108/1362043121155824
https://www.researchgate.net/publication/265249964_Stories_of_Generational_Leadership_Women_Higher_Education_Administrators_Voices
https://www.researchgate.net/publication/265249964_Stories_of_Generational_Leadership_Women_Higher_Education_Administrators_Voices
http://dx.doi.org/10.1515/fman-2015-0031
http://dx.doi.org/10.1515/fman-2015-0031
http://dx.doi.org/10.1515/fman-2015-0031
http://dx.doi.org/10.1017/iop.2015.56
http://dx.doi.org/10.1017/iop.2015.56
http://www.ingentaconnect.com/content/sfsp/jfsp/2015/00000069/00000006/art00002
http://www.ingentaconnect.com/content/sfsp/jfsp/2015/00000069/00000006/art00002
http://dx.doi.org/10.1108/IJOEM-08-2012-0078
http://dx.doi.org/10.1108/IJOEM-08-2012-0078
http://dx.doi.org/10.1097/NND.0b013e31829aedd4
http://dx.doi.org/10.1097/NND.0b013e31829aedd4
http://dx.doi.org/10.1111/j.1365-2648.2012.06079.x
http://dx.doi.org/10.1111/j.1365-2648.2012.06079.x
http://dx.doi.org/10.1108/13632541311318729
http://dx.doi.org/10.1108/13632541311318729
http://dx.doi.org/10.1016/j.ijhm.2012.04.002
http://dx.doi.org/10.1016/j.ijhm.2012.04.002
http://dx.doi.org/10.1016/j.ijhm.2012.04.002


Citation: Jones LM (2017) Strategies for Retaining a Multigenerational Workforce. J Bus Fin Aff 6: 271. doi: 10.4172/2167-0234.1000271

Page 10 of 11

Volume 6 • Issue 2 • 1000271J Bus Fin Aff, an open access journal
ISSN: 2167-0234 

40.	Coulter JS, Faulkner DC (2014) The multigenerational workforce. Professional 
Case Management 19: 46-51. 

41.	Reinbeck D, Fitzsimons V (2014) Bridging nursing’s digital generation gap. 
Nursing Management 45: 12-14. 

42.	Ferri-Reed J (2013) Leading a multigenerational workforce. The Journal for 
Quality and Participation 35: 12-14.  

43.	Hansen J, Leuty M (2012) Work values across generations. Journal of Career 
Assessment 20: 34-52. 

44.	Benson K, Connell K (2014) Fair trade consumption from the perspective of US 
baby boomers. Social Responsibility Journal 10: 364-382. 

45.	Tavener M, Byles J, Loxton D (2014) Research expert perceptions of the 
popular baby boomer image. Australasian Journal on Ageing 33: E31-E35. 

46.	Loroz P, Helgeson J (2013) Boomers and their babies: An exploratory study 
comparing psychological profiles and advertising appeal effectiveness across 
two generations. Journal of Marketing Theory and Practice 21: 289-306. 

47.	Srinivasan V (2012) Multigenerations in the workforce: Building collaboration. 
IIMB Management Review 24: 48-66. 

48.	Kaifi B, Nafei W, Khanfar N, Kaifi M (2012) A multigenerational workforce: 
Managing and understanding millennials. International Journal of Business and 
Management 7: 88-93. 

49.	Roodin P, Mendelson M (2013) Multiple generations at work: Current and 
future trends. Journal of Intergenerational Relationships 11: 213-222. 

50.	Boveda I, Metz AJ (2016) Predicting end-of-career transitions for baby boomers 
nearing retirement age. The Career Development Quarterly 64: 153-168. 

51.	Salb D (2015) Using technology to retain baby boomers in the workforce. 
Computer and Information Science 8: 180-185. 

52.	Krahn H, Galambos N (2014) Work values and beliefs of Generation X and 
Generation Y. Journal of Youth Studies 17: 92-112. 

53.	Zopiatis A, Krambia-Kapardis M, Varnavas A (2012) Y-ers, X-ers and 
boomers: Investigating the multigenerational (mis)perceptions in the hospitality 
workplace. Tourism and Hospitality Research 12: 101-121. 

54.	Hernaus T, Vokic N (2014) Work design for different generational cohorts. 
Journal of Organizational Change Management 27: 615-641. 

55.	Bolton R, Parasuraman A, Hoefnagels A, Mighels N, Kabadayi S, et al. (2013) 
Understanding Generation Y and their use of social media: A review and 
research agenda. Journal of Service Management 24: 245-267. 

56.	Kamau J, Njau M, Wanyagi J (2014) Factors influencing work attitude among 
‘Y’ generation (a case of Africa Nazarene University). European Scientific 
Journal 1: 636-640. 

57.	Towns M (2013) Millennials-The new normal. The Canadian Nurse 109: 32. 

58.	Hutchinson D, Brown J, Longworth K (2012) Attracting and maintaining the Y 
Generation in nursing: A literature review. Journal of Nursing Management 20: 
444-450. 

59.	Holt S, Marques J, Way D (2012) Bracing for Millennial workforce: Looking for 
ways to inspire Generation Y. Journal of Leadership, Accountability & Ethics 
9: 81-93. 

60.	Akkucuk U, Turan C (2016) Mobile use and online preferences of the millenials: 
A study in Yalova. Journal of Internet Banking and Commerce 21: 1-11.  

61.	Kian TS, Fauziah W, Yusoff W, Rajah S (2013) Relationship between 
motivations and citizenship performance among generation X and generation 
Y. International Journal of Academic Research in Business and Social Sciences 
3: 53-68. 

62.	Young AM, Hinsley MD (2012) Identifying millennials key influences from early 
childhood: Insights into current consumer preferences. Journal of Consumer 
Marketing 29: 146-155. 

63.	Murray K (2015) Leadership Q&A. Journal of Nursing Management 47: 56. 

64.	Ferri-Reed J (2014) Millennializing the workplace. The Journal for Quality and 
Participation 37: 13-14. 

65.	Winter RP, Jackson BA (2016) Work values preferences of Generation 
Y: Performance relationship insights in the Australian Public Service. The 
International Journal of Human Resource Management 27: 1997-2015. 

66.	Swan J (2012) Why are multigenerational workplaces important, and what 
benefits can they bring? Quality in Ageing and Older Adults 13: 270-274. 

67.	Ravazzani S (2016) Understanding approaches to managing diversity in the 
workplace. Equality, Diversity and Inclusion: An International Journal 35: 154-168. 

68.	Heyler R, Lee D (2012) The twenty-first century multiple generation workforce. 
Education + Training 54: 565-578. 

69.	DeMeulenaere K, Boone C, Buyl T (2016) Unraveling the impact of workforce 
age diversity on labor productivity: The moderating role of firm size and job 
security. Journal of Organizational Behavior 37: 193-212. 

70.	Riggio RE, Saggi K (2015) Belief in generational stereotypes: Why there is a 
there. Industrial and Organizational Psychology 8: 340-342. 

71.	Dow B, Joosten M, Biggs S, Kimberley H (2016) Age encounters: Exploring age 
and intergenerational perceptions. Journal of Intergenerational Relationships 
14: 104-118. 

72.	Constanza DP, Finkelstein LM (2015) Generationally based differences in the 
workplace: Is there a there there? Industrial and Organizational Psychology: 
Perspectives on Science and Practice 8: 308-323.

73.	Tajfel H, Turner JC (1979) An integrative theory of intergroup conflict. The 
social psychology of intergroup relations, Monterey, Brooks/Cole, CA, pp: 33-47.

74.	Heritage B, Breen L, Roberts L (2016) In-groups, out-groups, and their 
contrasting perceptions of values among generational cohorts of Australians. 
Australian Psychologist 51: 246-255. 

75.	Zacher H (2015) Using lifespan developmental theory and methods as a viable 
alternative to the study of generational differences at work. Industrial and 
Organizational Psychology 8: 342-346. 

76.	Cox CB, Coulton G (2015) Fire all the boomers: How generational labeling 
legitimizes age discrimination. Industrial and Organizational Psychology 8: 
372-376. 

77.	Constanza DP, Badger JM, Fraser RL, Severt JB, Gade PA (2012) Generational 
differences in the work-related attitudes: A meta-analysis. Journal of Business 
Psychology 27: 375-394. 

78.	Na’Desh F (2015) Revising culture to meet shifting multigenerational workforce 
needs. Organization Development Journal 33: 65-79. 

79.	Reis GG, Braga BM (2016) Employer attractiveness from a generational 
perspective: Implications for employer branding. Revista De Admistracao 51: 
103-116. 

80.	Campbell WK, Campbell SM, Siedor LE, Twenge JM (2015) Generational 
differences are real and useful. Industrial and Organizational Psychology 8: 
324-408. 

81.	Phillips M (2016) Embracing the multigenerational nursing team. MedSurg 
Nursing 25: 197-199. 

82.	George C (2015) Retaining professional workers: What makes them stay? 
Employee Relations 37: 102-121. 

83.	James L, Mathew L (2012) Employee retention strategies: IT industry. SMS 
Journal of Indian Management 9: 79-87. 

84.	Eversole B, Venneberg D, Crowder CL (2012) Creating a flexible organizational 
culture to attract and retain talented workers across generations. Advances in 
Developing Human Resources 14: 607-625. 

85.	Pandta J, Deri L, Galambos A, Galambos T (2015) Two-factor analysis of 
employee motivation at postal traffic department in Novi Sad. European Journal 
of Economic Studies 12: 101-111.

86.	Sandrick C, Contacos-Sawyer TB (2014) Effects of Long term care insurance 
on employee motivation, satisfaction, and retention. Competition Forum 12: 
228-233. 

87.	Sandhya K, Kumar D (2011) Employee retention by motivation. Indian Journal 
of Science and Technology 4: 1778-1782. 

88.	Kuyken K (2012) Knowledge communities: Towards a re-thinking of 
intergenerational knowledge transfer. Vine: The Journal of Information and 
Knowledge Management Systems 42: 365-381. 

89.	Rahman BW, Nas Z (2013) Employee development and turnover intention: 
Theory validation. European Journal of Training and Development 37: 564-579. 

90.	Bussin M, van Rooy DJ (2014) Total rewards strategy for a multi-generational 

http://dx.doi.org/10.1097/NCM.0000000000000008
http://dx.doi.org/10.1097/NCM.0000000000000008
http://www.nursingcenter.com/journalarticle?Article_ID=2420370
http://www.nursingcenter.com/journalarticle?Article_ID=2420370
http://dx.doi.org/10.1177/1069072711417163
http://dx.doi.org/10.1177/1069072711417163
http://dx.doi.org/10.1108/SRJ-08-2012-0094
http://dx.doi.org/10.1108/SRJ-08-2012-0094
http://dx.doi.org/10.1111/ajag.12087
http://dx.doi.org/10.1111/ajag.12087
http://dx.doi.org/10.2753/MTP1069-6679210304
http://dx.doi.org/10.2753/MTP1069-6679210304
http://dx.doi.org/10.2753/MTP1069-6679210304
http://dx.doi.org/1016/j.iimb.2012.01.004
http://dx.doi.org/1016/j.iimb.2012.01.004
http://dx.doi.org/10.5539/ijbm.v7n24p88
http://dx.doi.org/10.5539/ijbm.v7n24p88
http://dx.doi.org/10.5539/ijbm.v7n24p88
http://dx.doi.org/10.1080/15350770.2013.810496
http://dx.doi.org/10.1080/15350770.2013.810496
http://dx.doi.org/10.1002/cdq.12048
http://dx.doi.org/10.1002/cdq.12048
http://dx.doi.org/10.5539/cis.v8n3p180
http://dx.doi.org/10.5539/cis.v8n3p180
http://dx.doi.org/10.1080/13676261.2013.815701
http://dx.doi.org/10.1080/13676261.2013.815701
http://dx.doi.org/10.1177/1467358412466668
http://dx.doi.org/10.1177/1467358412466668
http://dx.doi.org/10.1177/1467358412466668
http://dx.doi.org/10.1108/JOCM-05-2014-0104
http://dx.doi.org/10.1108/JOCM-05-2014-0104
http://dx.doi.org/10.1108/09564231311326987
http://dx.doi.org/10.1108/09564231311326987
http://dx.doi.org/10.1108/09564231311326987
http://dx.doi.org/10.9790/487x-16543339
http://dx.doi.org/10.9790/487x-16543339
http://dx.doi.org/10.9790/487x-16543339
https://www.canadian-nurse.com/articles/issues/2013/september-2013/millennials-the-new-normal
http://dx.doi.org/10.1111/j.1365-2834.2011.01203.x
http://dx.doi.org/10.1111/j.1365-2834.2011.01203.x
http://dx.doi.org/10.1111/j.1365-2834.2011.01203.x
http://na-businesspress.homestead.com/JLAE/MarquesJ_Web9_6_.pdf
http://na-businesspress.homestead.com/JLAE/MarquesJ_Web9_6_.pdf
http://na-businesspress.homestead.com/JLAE/MarquesJ_Web9_6_.pdf
http://www.icommercecentral.com/open-access/mobile-use-and-online-preferences-of-the-millenials-a-study-in-yalova.php?aid=67475
http://www.icommercecentral.com/open-access/mobile-use-and-online-preferences-of-the-millenials-a-study-in-yalova.php?aid=67475
http://dx.doi.org/10.6007/IJARBSS/v3-i11/319
http://dx.doi.org/10.6007/IJARBSS/v3-i11/319
http://dx.doi.org/10.6007/IJARBSS/v3-i11/319
http://dx.doi.org/10.6007/IJARBSS/v3-i11/319
http://dx.doi.org/10.1108/07363761211206393
http://dx.doi.org/10.1108/07363761211206393
http://dx.doi.org/10.1108/07363761211206393
http://dx.doi.org/10.1097/01.NUMA.0000475637.64956.a5
http://connection.ebscohost.com/c/articles/95062999/millennializing-workplace
http://connection.ebscohost.com/c/articles/95062999/millennializing-workplace
http://dx.doi.org/10.1080/09585192.2015.1102161
http://dx.doi.org/10.1080/09585192.2015.1102161
http://dx.doi.org/10.1080/09585192.2015.1102161
http://dx.doi.org/10.1108/147791211286940
http://dx.doi.org/10.1108/147791211286940
http://dx.doi.org/10.1108/EDI-08-2014-0062
http://dx.doi.org/10.1108/EDI-08-2014-0062
http://dx.doi.org/10.1108/00400911211265611
http://dx.doi.org/10.1108/00400911211265611
http://dx.doi.org/10.1002/job.2036
http://dx.doi.org/10.1002/job.2036
http://dx.doi.org/10.1002/job.2036
http://dx.doi.org/10.1017/iop.2015.46
http://dx.doi.org/10.1017/iop.2015.46
http://dx.doi.org/10.1080/15350770.2016.1160731
http://dx.doi.org/10.1080/15350770.2016.1160731
http://dx.doi.org/10.1080/15350770.2016.1160731
http://dx.doi.org/10.1017/iop.2015.15
http://dx.doi.org/10.1017/iop.2015.15
http://dx.doi.org/10.1017/iop.2015.15
https://www.researchgate.net/publication/226768898_An_Integrative_Theory_of_Intergroup_Conflict
https://www.researchgate.net/publication/226768898_An_Integrative_Theory_of_Intergroup_Conflict
http://dx.doi.org/10.1111/ap.12114
http://dx.doi.org/10.1111/ap.12114
http://dx.doi.org/10.1111/ap.12114
http://dx.doi.org/10.1017/iop.2015.47
http://dx.doi.org/10.1017/iop.2015.47
http://dx.doi.org/10.1017/iop.2015.47
http://dx.doi.org/10.1017/iop.2015.52
http://dx.doi.org/10.1017/iop.2015.52
http://dx.doi.org/10.1017/iop.2015.52
http://dx.doi.org/10.1007/s10869-012-9259-4
http://dx.doi.org/10.1007/s10869-012-9259-4
http://dx.doi.org/10.1007/s10869-012-9259-4
https://www.highbeam.com/doc/1P3-4070750541.html
https://www.highbeam.com/doc/1P3-4070750541.html
http://dx.doi.org/10.5700/rausp1226
http://dx.doi.org/10.5700/rausp1226
http://dx.doi.org/10.5700/rausp1226
http://dx.doi.org/10.1017/iop.2015.43
http://dx.doi.org/10.1017/iop.2015.43
http://dx.doi.org/10.1017/iop.2015.43
https://www.ncbi.nlm.nih.gov/pubmed/27522851
https://www.ncbi.nlm.nih.gov/pubmed/27522851
http://dx.doi.org/10.1108/ER-10-2013-0151
http://dx.doi.org/10.1108/ER-10-2013-0151
http://pioneerjournal.in/conferences/tech-knowledge/15th-national-confernce/3897-emerging-employee-retention-strategies-in-it-industry.html
http://pioneerjournal.in/conferences/tech-knowledge/15th-national-confernce/3897-emerging-employee-retention-strategies-in-it-industry.html
http://dx.doi.org/1177/1523422312455612
http://dx.doi.org/1177/1523422312455612
http://dx.doi.org/1177/1523422312455612
http://ejournal2.com/journals_n/1435330683.pdf
http://ejournal2.com/journals_n/1435330683.pdf
http://ejournal2.com/journals_n/1435330683.pdf
http://search.proquest.com/openview/77468901e12502163414026467e9857e/1?pq-origsite=gscholar&cbl=39801
http://search.proquest.com/openview/77468901e12502163414026467e9857e/1?pq-origsite=gscholar&cbl=39801
http://search.proquest.com/openview/77468901e12502163414026467e9857e/1?pq-origsite=gscholar&cbl=39801
https://www.academicpublishingplatforms.com/downloads/pdfs/ijst/volume1/201201031106_IJST_Vol4_Dec_2011_10.pdf
https://www.academicpublishingplatforms.com/downloads/pdfs/ijst/volume1/201201031106_IJST_Vol4_Dec_2011_10.pdf
http://dx.doi.org/10.1108/03055721211267495
http://dx.doi.org/10.1108/03055721211267495
http://dx.doi.org/10.1108/03055721211267495
http://dx.doi.org/10.1108/EJTD-May-2012-0015
http://dx.doi.org/10.1108/EJTD-May-2012-0015
http://dx.doi.org/10.4102/sajhrm.v12i1.606


Citation: Jones LM (2017) Strategies for Retaining a Multigenerational Workforce. J Bus Fin Aff 6: 271. doi: 10.4172/2167-0234.1000271

Page 11 of 11

Volume 6 • Issue 2 • 1000271J Bus Fin Aff, an open access journal
ISSN: 2167-0234 

workforce in a financial institution. Journal of Human Resource Management 
12: 1-11. 

91.	Dwyer RJ, Azevedo A (2016) Preparing leaders for the multi-generational
workforce. Journal of Enterprising Communities 10: 281-305. 

92.	Palinkas LA, Horwitz SM, Green CA, Wisdom JP, Duan N, et al. (2015)
Purposeful sampling for qualitative data collection and analysis in mixed
method implementation research. Administration and Policy in Mental Health
and Mental Health Services Research 42: 533-544. 

93.	Cleary M, Horsfall J, Hayter M (2014) Data collection and sampling in qualitative 
research: Does size matter? Journal of Advanced Nursing 70: 473-475. 

94.	Bristowe K, Selman L, Murtagh F (2015) Qualitative research methods in renal 
medicine: An introduction. Nephrol, Dialysis, Transplantation 30: 1424-1431. 

95.	McCusker K, Gunaydin S (2015) Research using qualitative, quantitative or
mixed methods and choice based on the research. Perfusion 30: 537-542. 

96.	Boblin S, Ireland S, Kirkpatrick H, Robertson K (2013) Using Stake’s qualitative 
case study approach to explore implementation of evidence-based practice.
Qualitative Health Research 23: 1267-1275. 

97.	Bailey LF (2014) The origin and success of qualitative research. International
Journal of Market Research, 56: 167-185. 

98.	Neuman D (2014) Qualitative research in educational communications and
technology: A brief introduction to principles and procedures. Journal of
Computing in Higher Education 26: 69-86. 

99.	Yin RK (2012) Applications of case study research. (3rd edn.), Thousand Oaks, 
Sage, CA.

100.	Drew H (2014) Overcoming barriers: Qualitative interviews with German elites. 
Electronic Journal of Business Research Methods 12: 77-86. 

101.	Potestio ML, Boyd JM, Bagshaw SM, Heyland D, Oxland P, et al. (2015)
Engaging the public to identify opportunities to improve critical care: A
qualitative analysis of an open community forum. Plos ONE 10: 1-11. 

102.	Lawrence J, Tar U (2013) The use of grounded theory techniques as a
practical tool for qualitative data collection and analysis. Electronic Journal of
Business Research Methods 11: 29-40. 

103.	Percy WH, Kostere K, Kostere S (2015) Generic qualitative research in
psychology. The Qualitative Report 20: 76-85. 

104.	Mabuza LH, Govender I, Ogunbanjo GA, Mash B (2014) African primary care
research: Qualitative data analysis and writing results. African Journal of
Primary Health Care & Family Medicine 6: 1-5. 

105.	Harvey L (2015) Beyond member-checking: A dialogic approach to the
research interview. International Journal of Research & Method in Education
38: 23-38. 

106.	Holian R (2015) Work, career, age and life-stage: Assumptions and
preferences of multigenerational workforce. Labour & Industry 25: 278-292. 

107.	Soto M, Lugo M (2013) Multigenerational differences in the Puerto Rican
workforce. Journal of Business Diversity 13: 65-82. 

http://dx.doi.org/10.4102/sajhrm.v12i1.606
http://dx.doi.org/10.4102/sajhrm.v12i1.606
http://dx.doi.org/10.1108/JEC-08-2013-0025
http://dx.doi.org/10.1108/JEC-08-2013-0025
http://dx.doi.org/10.1007/s10488-013-0528-y
http://dx.doi.org/10.1007/s10488-013-0528-y
http://dx.doi.org/10.1007/s10488-013-0528-y
http://dx.doi.org/10.1007/s10488-013-0528-y
http://dx.doi.org/10.111/jan.12163
http://dx.doi.org/10.111/jan.12163
http://dx.doi.org/10.1093/ndt/gfu410
http://dx.doi.org/10.1093/ndt/gfu410
http://dx.doi.org/10.1177/0267659114559116
http://dx.doi.org/10.1177/0267659114559116
http://dx.doi.org/10.1177/1049732313502128
http://dx.doi.org/10.1177/1049732313502128
http://dx.doi.org/10.1177/1049732313502128
http://dx.doi.org/10.2501/IJMR-2014-013
http://dx.doi.org/10.2501/IJMR-2014-013
http://dx.doi.org/10.1007/s12528-014-9078-x
http://dx.doi.org/10.1007/s12528-014-9078-x
http://dx.doi.org/10.1007/s12528-014-9078-x
https://us.sagepub.com/en-us/nam/applications-of-case-study-research/book235140
https://us.sagepub.com/en-us/nam/applications-of-case-study-research/book235140
http://eprints.uwe.ac.uk/25115/
http://eprints.uwe.ac.uk/25115/
http://dx.doi.org/10.1371/journal.pone.0143088
http://dx.doi.org/10.1371/journal.pone.0143088
http://dx.doi.org/10.1371/journal.pone.0143088
https://www.researchgate.net/publication/286717249_The_use_of_Grounded_theory_technique_as_a_practical_tool_for_qualitative_data_collection_and_analysis
https://www.researchgate.net/publication/286717249_The_use_of_Grounded_theory_technique_as_a_practical_tool_for_qualitative_data_collection_and_analysis
https://www.researchgate.net/publication/286717249_The_use_of_Grounded_theory_technique_as_a_practical_tool_for_qualitative_data_collection_and_analysis
http://www.nova.edu/ssss/QR/QR20/2/percy5.pdf
http://www.nova.edu/ssss/QR/QR20/2/percy5.pdf
http://dx.doi.org/10.4102/phcfm.v6il.640
http://dx.doi.org/10.4102/phcfm.v6il.640
http://dx.doi.org/10.4102/phcfm.v6il.640
http://dx.doi.org/10.1080/1743727X.2014.914487
http://dx.doi.org/10.1080/1743727X.2014.914487
http://dx.doi.org/10.1080/1743727X.2014.914487
http://dx.doi.org/10.1080/10301763.2015.1083366
http://dx.doi.org/10.1080/10301763.2015.1083366
http://search.proquest.com/openview/40665c4216c012bf028103c131053bdf/1?pq-origsite=gscholar&cbl=1576345
http://search.proquest.com/openview/40665c4216c012bf028103c131053bdf/1?pq-origsite=gscholar&cbl=1576345

	Title
	Corresponding author
	Abstract 
	Keywords
	Introduction 
	Background of the problem 
	Problem statement 
	Purpose statement 
	Research question  
	Interview questions  

	Conceptual Framework 
	Operational definitions 

	Literature Review 
	Background on generations 
	Generational cohorts and age groups 
	Traditionalists (1925-1945) 
	Baby boomer generation (1946-1964) 
	Generation X (1965-1981) 
	Generation Y (1982-2000) 
	Generational diversity 
	Generational stereotypes 
	Generational differences in work-related values and attitudes 
	Retaining and motivating a multigenerational workforce 
	Participants 

	Research Method and Design 
	Data collection instruments  
	Data analysis 
	Presentation of the findings  
	Applications to professional practice 
	Implications for social change 
	Recommendations for further research 

	Conclusions 
	Figure 1
	Figure 2
	Figure 3
	References

