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. Conversely, in regions where media literacy is low, individuals are
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more susceptible to misinformation and propaganda, often trusting

In an era where information flows ceaselessly through digital Nnews based on emotional resonance or partisan alignment rather
channels, the credibility of news has become a matter of global than factual accuracy.
concern. The proliferation of misinformation, the rise of partisan D inti
media and the evolving consumption habits of news audiences have escripuon
collectively reshaped the public’s trust in the media. A comprehensive Ownership and transparency of media outlets emerged as another
global survey analygs prowdgs a clearer. lp.|cture of how people ey factor influencing credibility. Respondents expressed greater
across .d|fferent regions perceive the credibility of news a.nd.yvhat trust in news organizations that are transparent about their funding
factors influence these perceptions [1]. The survey reveals significant  gqrces; editorial policies and journalistic standards. In contrast,
regional variations in trust toward media organizations. Scandinavian  tjets perceived as being under government control or heavily
cf)untries, such as 'Norway, Sweden apd Finland, consisten.tly replort influenced by corporate interests were often met with skepticism.
high levels of trust in news, largely attributed to strong public service Independent journalism and public broadcasting services, when free
broadcj'aste.rs and tr_ansparent med@ regulations. In .clontrast, from political interference, were generally seen as more trustworthy
countries like the Uruted State§, Brazil a”f’_ Hungary e’fh'b't lower [3]. Furthermore, the analysis underscores the role of fact-checking
levels of trust, often linked to heightened political polarization and the 5,4 journalistic accountability in restoring trust. Audiences tend to
increasing influence of ideologically driven news outlets. These  yaue news sources that acknowledge mistakes and issue
disparities suggest that cultural, political and institutional factors play  orrections promptly. This practice not only demonstrates integrity
a critical role in shaping public perception. Another noteworthy trend 1t als0 helps to build long-term trust. Initiatives that promote cross-
is the gen.erat.mnal d!\{|de in media trust. Olfier adult.s .tend to pIaF:e border collaborations in fact-checking and verification, particularly in
greater faith in traditional news sources like television and print regions plagued by disinformation campaigns, are gaining traction
newspapers, whgreas ylounger. audiences shp\{v more skepticism and 54 showing positive results. The global survey analysis of public
often turn to social media and independent digital platforms for news. perception of news credibility paints a complex and varied picture.
However, these alternative platforms are also viewed as less reliable,  Tyust in news is influenced by a multitude of factors including
with users frequentl_y ex.pressir?g goncemns about fake news, clickpait political context, media literacy, generational preferences, ownership
headlines and algorithmic manipulation. The challenge, therefore, lies  gtryctures and transparency. As the media landscape continues to
not only in restoring trust in traditional journalism but also in fostering evolve, it is imperative for news organizations, educators,
credibility within new digital ecosystems [2].The survey also highlights policymakers and technology platforms to work collaboratively in
the impact of media literacy on perceptions of credibility. Populations promoting credible journalism and enhancing the public’s ability to
"‘{'th hlgher levels of education and media literacy t?"d to b? MOTE  critically evaluate the information they consume. Only through such
discerning consumers of news. They are better equipped to identify  aforts can we hope to rebuild and sustain trust in news media
bias, verify information and distinguish between credible journalism  zer0ss the globe. While traditional outlets like newspapers and

and misinformation. television networks still retain a degree of trust, there is growing
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higher confidence in their national news organizations, while those
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Conclusion

The global survey analysis reveals a complex and evolving landscape of
public perception regarding news credibility. While traditional news
sources continue to hold a degree of trust, the rise of digital media and
social platforms has significantly reshaped how audiences evaluate
information. Variations in trust levels across regions highlight the
influence of cultural, political and socio-economic factors on news
consumption habits. Importantly, the findings underscore a growing
demand for transparency, accountability and fact-based reporting as key
drivers of credibility. To restore and maintain public confidence, news
organizations must prioritize ethical journalism, combat misinformation
proactively and engage audiences with clear, accurate and unbiased
content. Ultimately, fostering media literacy globally is essential to
empower individuals in discerning credible news in an increasingly
fragmented information environment.
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