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Abstract

New idioms and idiomatic expressions, which are modern stock expressions, constitute communicative clogs
in Yoruba routine discourses because of their semantic complexity and deviant nature. Existing studies have
established their scope of usage in Yoruba music but have hardly addressed their communicative adaptability
in Yoruba programmes on radio. And in view of the erroneous views of Fakoya and Sunday Sun in its editorial
comments of March 28, 2004 that fresh ideas and concepts emanating from globalization/science and technology
can hardly be captured by the lexis and structure of Nigerian indigenous languages. This paper investigated issues
expressed with these idioms, context and strategies for using them in various Yoruba programmes on radio. This
is with a view to establishing their communicative and stylistic relevance in Yoruba discourses. The paper adopted
Mukarousky’s theory of Standard Language because of its capacity to explain the “differential specifica” between
the language of everyday interaction and literary language. Six Yoruba programmes were purposively selected for
having sufficient usage of new idioms on these radio stations: 105.6 FM, Lagos; 107.5 FM, Lagos; 92.9 FM, Lagos;
98.5 FM, Ibadan; 99.2 FM, ibadan and 10.55 FM ibadan. Lagos and ibadan were chosen based on the urbanised
nature of the two cities and constant usage of new idioms on the programmes. Data were subjected to pragmatic
and stylistic analyses. In all these, two issues were expressed: globalization and transportation. Globalization,
which was peculiar to the electronic media, occurred in the context of mobile phoning/internet while transportation
appeared also in electronic media revealing the context of fraud/embezzlement and infrastructure. Nominalisation,
compounding and phonoeasthetic coinages were the linguistic strategies employed for the formation of new idioms
in this paper. Nominalization and compounding occurred in virtually all the stations; the former was contextualized in
advertisement (éro-a-yara-bi-asa) and fraud / embezzlement (oko-o-ro-ibon-mi) while the latter was in the context
of advertisement (itakun eeteeli), political rift/power play politics (itakun agbayé), information/security (afara oloke)
and executive class (obokun oloye). Phonoeasthetic coinages occurred in the contexts of fraud and information.
New idioms and idiomatic expressions, used to express socioeconomic issues in Yoruba routine communication,
occurred in mediated and non-mediated contexts on radio and were conveyed through nominalization, compounding
and phonoeasthetic coinages. These idioms reflect dynamism and modernity-constrained stylistic choices in Yoruba.
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Introduction

This paper was motivated by the saying ‘the world is a global village’
(globalization) which imposes new global communicative challenges
on the Yoruba people especially the radio presenters. The evolution
of new idioms and idiomatic expressions thus becomes a coping
strategy to meet the new communicative challenges. Globalisation
is a phenomenon that filters into all domain of human experience-
linguistic, social, cultural, political or economic. As a result of this,
the Yorub4, like any other people in the Third World countries, are
faced with the challenges of how to express their ideas and experiences
emanating from globalization. Radio presenters have a duty to inform,
enlighten and educate the people about the latest development brought
about by the wind of change blowing across the globe. At a time that
Nigeria is experiencing innovations in telecommunication which is also
useful in sustaining her virgin democratic system of government, the
radio presenters cannot afford to be aloof to these global developments.

Another motivation for this paper is the impact it would have
on those who think that Yoruba like other indigenous languages, are
restricted to certain domains of usage. For instance, Fikoya and Sunday
Sun in its editorial comments of March 28, 2004 are of the opinion that
fresh ideas and concepts emanating from globalization can hardly be
captured by the lexis and structure of Nigerian indigenous languages.
This opinion is erroneously based on the dominant nature of the
English language over Yorubd and the indiscriminate attitude of the

users of the Yorubd language towards borrowing from the English
language. A paper of this nature would not only debunk such erroneous
views, but also put the record straight, that even in the process of
pedagogy and presentation of programmes on radio, new words are
coined to solve linguistic challenges in a way similar to the theory of
Ife Six, propounded by the late Professor Bab4tundé Fafanwé, where it
was established that indigenous languages, like Yorubad are capable of
teaching mathematics even better than the English language.

By and large, in this paper, attempt was made to address the issues
expressed with new idioms and idiomatic expressions in Yorubd
programmes on radio, contexts and strategies for using them with a
view to establishing their communicative and stylistic potential in
Yoruba discourses.
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New idioms and idiomatic expressions

New idioms and idiomatic expressions in Yoruba are
quintessentially modern stock expressions, formed in response to the
needs of the moment arising as a result of the linguistic constraints of
the users which consequently necessitates creation of new words and
expressions. They are so called not only because of their complexity
which requires the overlapping tendencies of their semantic realizations,
but also because of their distinctive difference from old, traditional
idioms. As a matter of fact, they straddle metaphor and euphemism
and also serve as replication of the established Yorub4 idioms both in
form and meaning. They are in spoken and written forms and mainly
operate at the lexical and phrasal levels. They are also multi-functional
because of their semantic unity. They may equally function as nouns,
verbs and adjectives. New idioms and idiomatic expressions are
created either through coining, (creating and recreating of new words
and expressions) or by investing old words and expressions with new
meanings. New idioms are creative, new, strange and fresh by nature.
They are not vague expressions and their origins are also known to the
users who are always dazzled whenever they come across them in any
context.

Existing studies on new idioms and idiomatic expressions

Like the traditional old idioms where very little efforts were
devoted to idiom in passing, few scholars have turned their attention
on the study of new idioms and idiomatic expressions in Yoruba. These
scholars include Akanmu and Olét,éjli [1,2]. In spite of the fact that
no direct or specific study of the Yoruba traditional idioms has been
carried out in Yoruba studies, we must admit however, that compilation
of the old idioms and idiomatic expressions exist. The passing attention
being given to Yoruba idioms (new/old) is quite understandable. This
is based on the fact that idioms constitute a very crucial aspect of the
Yoruba traditional materials and literary resources. By and large, some
scholars have described idioms as terms referring to words whose
meanings cannot be predicted from the individual elements in them
[3-6].

While discussing idioms and coinages, Babalgla [3] states that
with the aid of neologism, idiom can be used for expressing new items
and ideas brought into Yorubd culture by foreigners. His view bears
direct relevance to this study in that, neologism is one of the linguistic
strategies employed in the formation of new idioms.

Bamgbosé [4] identifies vocabulary coining strategies to include
nominalization, explication, semantic extension, and loan words,
among others. Through this, the Yoruba idioms is being expanded.
Akanmu’s [1] is not specifically on new idioms but it has some
semblance of new idioms in the discussion and examples cited. He
employed a sociolinguistic which he referred to as coded language used
by certain groups of the Yoruba society. He cites numerous examples
of such expressions that are used in different contexts and discusses
their functions in daily activities of the users, even though many of
the examples cited as slang are not slang but new idioms used by a
considerable number of people.

Owolabi [5], in his doctoral thesis on 'Noun-Noun Constructions
in Yoruba' examines morphological composition of idioms and
idiomatic expressions in Yoruba. Although, his focus is not directly
on idioms, he is of the view that idioms and idiomatic expressions
are words whose meanings cannot be predicted from the individual
elements in them. The perspective from which he looked at idioms and
idiomatic expressions is purely linguistic and not literary as it is in this

paper however, his view on literal and underlying meanings of idiom
is impressive.

Qlétéjﬁ’s [2] work is a remarkable contribution on new idioms,
their formation and interpretation. He examines new idioms and
idiomatic expressions from both the linguistic and literary points of
view. He adopted Chomskyan Transformational Generative Grammar
(TGG) while stylistic and some sociolinguistic variables were used to
bring out aesthetic and communicative potential of the new idioms and
idiomatic expressions.

Method of data collection

Six Yoruiba programmes on 105.6 FM, 107.5, 92.9 FM, 98.5FM, 99.2
FM and 10.55 FM radio stations in Lagos and Ibadan were purposively
selected for having sufficient usage of new idioms and idiomatic
expressions. In order to strike a balance, three Yorubd programmes
were selected from different radio stations in Lagos: “Léju Pépd” on
Faaji 105.6 FM, “Omo I1é Olérin” on 107.5 FM and “Lori Odan on
92.9 FM. Three were also selected from Ibadan: “Ajalélert” on 99.2
FM, “Tifuntedo Irby‘ln” on 105.5 FM and “Nétika” on Olliy.dlé 99.5 FM
respectively [7]. Lagos and Ibadan were chosen based on the urbanised
nature of the two cities and the constant usage of new idioms on the
programmes. Data were subjected to pragmatic and stylistic analysis.

Theory of standard language

The theory of Standard Language was formulated in 1970 by Jan
Mukarousky [8] to solve the problem of relationship between Standard
Language (SL) and Literary Language (LL). The suitability of this model
lies in the fact that it can be used to explain the differential specifica
between the language of ordinary usage and literary expressions as well
as using it to explain and interpret the deviant and inventive nature of
new idioms and idiomatic expressions.

Standard language vs literary language

According to Mukarovsky [8], Standard Language (SL) is the
language of everyday conversation. Its purpose is the understanding
between the speaker and the audience with the aim of enhancing
effective communication [9]. Language of ordinary discourse is casual
and devoid of ornamentation. It is unexamined and uncritical. It does
not draw attention to itself or open up provocative questions to the
nature of its coding. It is often used in schools, on radio, during political
campaigns and preaching. Its priority is effective communication
which calls for employment of words and phrases that can be fully
comprehended. Therefore, to enhance undistorted communication in
Standard Language (SL), language must conform to the entire linguistic
norms. Concepts crucial to the Standard Language are 'backgrounding’
and authomatization illustrated by the example below:

Ldkdsbré Literal meaning: corrupt coinage from La casera drink
Idiomatic: No story/end of discussion

The above expression is a phonological creation from the name of a
non-alcoholic drink in circulation all over the country. The expression
Takasoro (la casera) is the standard form that has been foregrounded
or de-automatized as 'ldkdsér,é'. In other words, it is the artistic form
of 'la casera'. There is no expression like Takasoro’ in the standard
language. 'Lakaséra’ is automatized and serves as the background from
which Takasoro’ is created and used as an idiom. 'Lakdsoro' which can
be interpreted as 'no story/end of discussion' is made new, thereby
becoming element of surprise because it has violated the Yortba lexical
formation rules.
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Although, foregrounding is logically prohibited in Standard
Language, this is not to say that it is not visible in Standard Language
as Mukarovsky indicates its possibility in journalistic language where
it can be used as subordinate to communication in order to draw
the readers' attention more closely to the issue at hand or the item
of information articulated. This must have justified the use of new
idioms and idiomatic expressions in routine communicative situation
discussed in this paper.

Linguistic strategies involves in the formation of new idioms

According to Bamgbosé [4], word formation is a universal linguistic
concept that is concerned with the study of the patterns on which a
language forms new lexical item. As far as formation of new idioms
and idiomatic expressions are concerned in this paper, the linguistic
strategies involved in their formation include the following:

i) Nominalisation

Nominalisation is universally known as one of the veritable tools
for generating new words in virtually every language. Ruwet [10] views
it as the derivation of a noun phrase from an underlying clause or
sentence; or the process of forming a noun from other word classes.
Below are some examples of new idioms and idiomatic expressions
created from the linguistic process of nominalization (Table 1).

ii)  Compounding

Scholars like Ogdnbéwélé, Rowland and Owolabi [5,11,12], have
revealed that compounding is a very productive word-formation
strategy which entails the combination of two or more independent
words to form another word with an entirely different meaning. In
other words, two separate words are joined together to produce a
single word. New idioms and idiomatic expressions formed through
compounding are mostly in form of verb and noun structure - (Vb +
N/Nominal) or (N, + N_): Vb + N (Table 2).

iii) Phonoeasthetic coinages

Idioms in this category are called phonoaesthetic idioms because
they evolve from phonoaesthetic coinages. Idioms of this nature,
according to Olétéjli [2], refer to words or expressions which by the
virtue of their sound composition imitate or suggest their meaning.
By nature, they are idiophonic or onomatopoeic and they exhibit

Idioms Literal meaning Idiomatic meaning

oni + asa + ki + asa
(owner-of-bad-culture)

alasakasa
(owner of bad culture)

Onisokuso
(vulgar person/user of
nonsensical language)

oni + ebolo Elébolo A prostitute
(owner-of-ebolo) (seller of ebold vegetable)
ma + fo + gota mini skirt indecent dressing

(do-not-jump-over-the gutter)

Table 1: Nominalisation.

Idioms Literal meaning Idiomatic meaning
gbé +imu Gbému Yari

(carry + nose) (carry nose) (complain/grumble)

wa + won wa won paro fin won

(drive + them) (drive them) (lie to them)

N, +N,

atiké + ola Atikeola an illicit drug like cocain
(powder of wealth) (power of wealth)

olnje + omo Child/infant food formular big boobs

(child + food)
Table 2: Compounding.

Idioms | Literal meaning Idiomatic meaning
Goobe  |A Hausa expression for tomorrow coined confusion/chaos
Palasa | phonoeasthetically to denote a very light and fake /inferior/substantial

made-in China products e.g. mobile phones.

Table 3: Phonoeasthetic Coinages.

close relationship between the sound component of the word and its
meaning and they are mostly one word. The following are examples of
such coinages: (Table 3).

Analysis of New Yoruba Idioms and Idiomatic
Expressions used in Communicating New Concepts and
Ideas on Radio

There are instances where new idioms and idiomatic expressions are
employed to express new ideas and concepts that are alien to the Yoruba
society, especially innovations in tele communication technology
which produced the Global System of Mobile Communication(GSM),
infrastructure and a new experience called globalisation. For instance:

@) - Atéjlfs_e" (that-which-is-typed-and-sent) Literal meaning: Press
and sent

Idiomatic: Text message

The above expression is one of the expressions commonly used
in GSM and is used widely in communicating messages, especially in
routine and official communication. For instance, dt:éjis,e'(text message)
is used in a programme called Léjii Pépé (on the road) anchored by
Basirt Adisa on Fagji 105.6 FM Lagos when one of the eyewitnesses
gives traffic situation on the road through a text message thus:

At_éjzfs,e' t a sese gba lati owo omo Naijiria rere kan fi

yé wa pé stinkerere-fakerere oko wa ldti Ajéglinlé

si Mile Two po die nitori 0jo ti 6 ro.

The text message we have just received from a good citizen of

Nigeria informed us that there was a serious traffic jam from Ajégtnle
to Mile Two because of the rain.

Literally, the expression 'Atejise, which means 'that which is
typed, sent and delivered,’ is one of the new idioms that are derived
through the invention of the GSM. It is another aspect of the wonders
of GSM, in which information is sent to the receiver through typing on
the mobile phone. The expression is coined based on the descriptive
observation of the manner of its operation 'c‘l—t.é—j,e’—is.e" (that-which-is-
typed-sent-and-delivered), which can be interpreted as ‘text message'.
This interpretation is made possible and clearer not only because of
the context of usage as shown above, but also because of the verbs 'i@'
(print), jise'(sent or delivered) which has been in existence before now
and always used for book publishing in the language.

(ii) —'Yz‘uiyzi'uil' Literal meaning: Loan word (yahoo) for a site where
information is sent and retrieved

Idiomatic: Internet fraudster/user of yahoo

The above word was used by Babalgld [3], the presenter of a
programme called ‘Omo Ilé Olérin’ (a child from the house of a
musician) on 107.5 FM (Radio Lagos). He narrated his experience
about some ‘area boys’ (social miscreants) who beg for money at a
wedding reception. He said:

Eyin yato sdwon omo yauyaut
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T6 # ya béba loni yanya
You are different from the yahoo boys (Internet fraudsters) who
spend extravagantly

sy s

In the above, ‘yaiyaii’ or ‘yawi-yawiu’ is loaned from 'yahoo!,
a site for sending and retrieving information on the Internet. It is an
idiom because it has been recreated through full reduplication ‘yahoo'
(yatyaul) to mean 'an Internet fraudster. The word yaui'is similar in
sound with its English equivalent ‘yahoo’. It also refers to a company
or an organization that gives access to people to send and retrieve
information from another person. These definitions are attributive
of some Internet fraudsters and gamblers, whose appearance look
so rough, noisy and rude. Yaau or Internet fraud is alien to Yoruba
culture. It came with the new invention called 'Internet’. To show that
new idioms can be adaptable to things that are alien to Yoruba culture,
expressions such as ‘ydudyaun/yawiyawii’ as featured in the above
excerpt, was coined. Now, the expression 'Internet fraud' has no other
name in Yoruba society than yauyaui. This assertion is corroborated
by the researcher’s experience in a conversation between a taxi driver
and a passenger at Agbowd in Ibadan, Oyo State, Nigeria where the
taxi driver exhibited his knowledge of the term ‘Internet fraud’. He
remarked

...gbogbo ona 16 ti bc‘zjé tdn, awon omo t6 jade unifdsiti ko rise se.
Gbogbo won 16 di yahii-yahii. Kin 16 # je yahiiyahiiir gan an? Ona
ijanilélé 16ri konpiita...

...all the roads are in bad state, the university graduates are
unemployed. They have all become Internet fraudsters. What is
the exact meaning of Internet fraud? An act of defrauding on the
computer...

The use of the expression 'yauyaudl' in contexts such as the above
makes interpretation very easy, This is because, it is through the
context that we are able to comprehend the meaning of 'yasyaui’ as a
condemnable act in society which many of the unemployed graduates
see as the last option and solution to unemployment. It is also
understood by virtually every member of society, both the literates and
the illiterates, looking at it from the perspective of a taxi driver who was
believed to have known nothing about the operation of the Internet.
He was able to express himself in a context such as the above. Yahoo/
yahoo-yahoo is also used in another context to mean different things
in routine communication. For example, on 92.9 FM, ik(‘)yl', Babalol4,
a presenter of a programme called 'Léri Odan' informed his audience
thus:

... Yatii nikan ni ¢ 1¢ 16 lati fi bd wa soro 1611 ero ayélujdra. Ki éto yii
t6 pari a 6 fun yin ni adiresi yaii wa.
...It is only Yahoo that you can use to communicate with us on

the Internet. Before the end of this programme we shall give you our
Yahoo address.

In the excerpt above, yaul, which is a phonoaesthetic coinage is
used as channel of communication on the Internet. The presenters'
use of ‘only yahoo...,, suggests that there are other channels or
means of communication on the Internet where user can send and
retrieve information. Contexts such as the above facilitate easy and
clear comprehension of the expression Yahoo to mean a channel for
sending and retrieving information on the net. Other examples in this
category include: itakiun MTN (MTN network), itakiin Glo (Globacom
network), itakin Etisalat (Etisalat network), ero ibdnisoro aldgbeéka
(mobile phone) etc. Apart from those that are used in the context of

globalization or mobile phoning, there are many other new idiomatic
expressions used for different purposes. For instance, consider the
examples below where new idioms are used for both communication
and entertainment:

(iii) - Ttakin Airtel’ Literal meaning;: Airtel's aerial root
Idiomatic: Airtel network/mobile line

This expression was used for advertisement on a programme called
'K6ké Inii Iwé Irdyin’ on 92.9 FM thus:

...Dara po mo’awon ti 6 # lo Itakin Airtel "léti fin oni anfadni lati
j€ okan ninii awon olériire ééyan ti y60 je milionii kan ndira fiin ogota
0jo’..

...Join the subscribers who are using Airtel Network to give you

a chance to be one of the successful persons that are going to win a
million naira for fifty days...

The expression Itakin Airtel is a combination of the Yoruba
itakun' (aerial root) and English expression 'Airtel' (company's name)
interpreted connotatively to mean Airtel network or Airtel Mobile line
given to all the subscribers’ Here, the use of itakin is cultural based
on semantic transfer. Therefore, interpretation can only be meaningful
when the socio-cultural context of this nature is considered. Culturally
speaking, Itakun' (aerial root), as used in the text is based on the
observation of the interconnectivity nature and function of itakun
spreading from its own branch to the branches of the other trees
around.

Lo

(iv) - Ttakon agbdyé' Literal meaning: Global Aerial Root
Idiomatic: The Internet

Itakin agbdyé', which literally means 'global aerial root, is another
idiomatic expression whose use is motivated by recourse to culture. It
is used frequently in routine communication like the following:

...Gbonmi si i omi 0 16 0 ti 6 7 sele ldarin Aare Goodluck Jonathan
ati Aare and, Oliisegun Qbdsanjo'ti di ohun ti awon omo Naijiria i gba
bi eni gba igbd oti l6ri ero 'Ttakin Agbdyé'.

(Aldroyé, July 18, 2013)

... The rift between President Goodluck Jonathan and the former
president, Oliségun Obésanjo; is now a talk of the town by Nigerians
on the Internet.

The expression Itakun agbdyé (global aerial root) which can be
interpreted as the Internet was used by the Aldroyé newspapers to
create awareness that all is not well with the incumbent president and
his predecessor. Ttakun’ (aerial root) was used here in relation to the
interconnectivity of the Internet system which makes it possible for
any user to connect with the other parts of the world from his cocoon
in a way similar to the aerial root of any tree connecting with others
around it. One needs the cultural knowledge of the nature and function
of 'itakun’ (aerial root) in the farm to arrive at an acceptable meaning of
the expression Itakun agbdyé’ (The Internet).

(v) - Ero a-ydra-bi-gsa Literal Meaning: a system that is clever like
hawk

Idiomatic Meaning: Computer set

This expression, ‘ero- a -ydra-bi- asa”, is also a common idiomatic
expression whose interpretation is culture based. It is used in routine
communication thus:
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A dupe lowo'ilé is¢ Multy Link fiin ero ‘aydra bi dsd’ ti won fin wa
lati fin awon oligbo'wa ti 6 gba awon ibéére wa Iori éto yii. ('Ajalolers’
FM, 99.2 Ibadan)

We thank the Multy Link Company for the computer set given to
us for our audience who answered our questions on this programme.

The above expression, ero a ydra bi asd’ (a system-that-is-clever-
like-hawk) was used by Taiwo Fakorede and Akinwumi Akintade on
'‘Amulutdian’ FM, 99.2 while anchoring a programme called ‘Ajalélers.
It was used to show appreciation for a kind gesture extended to them
on the programme. The expression whose interpretation lies in the
description of the nature and attribute of an hawk (clever) in Yoruba
culture was created using nominalisation 'a + yara + bi + asd' (that
- which - is - clever - like - hawk) and conveyed through semantic
transfer.

(vi) - 'Oko Robonmi/ayeta/fotadani Literal meaning: A vehicle that
consumes bullet Idiomatic: Bulletproof car

The above expression, 'oko robonmi' pervades every aspect of
Nigeria's socio-political live in the recent time, especially when a serving
minister of the Federal Republic of Nigeria was indicted for buying
bullet-proof cars, as expressed by Adébéyo Faleké on a programme
called 'Tifuntedo Iroyin’ on 10.55 FM:

...Iwé iroyin Punch ni oko robonmi méji ti won ra fin aldkobso
igbokégbodo oko ofurufi I6rile édé yii Stella Odua, wi pé okookan oko yit
won ju ti oba ilii 0yinbo lo.

... The Punch newspapers said that each of the two bullet-proof cars
purchased for the Nigerian minister of Aviation, Stella Odua, was more
expensive than that of queen Elizabeth of England.

Other idioms/idiomatic expressions used to refer to a bullet-proof
car, apart from oko rObonmi include oko ayeta, oko agbota danu or
oko fotadani.. All these idiomatic expressions literally refer to 'vehicle
that consumes bullet, and can be interpreted as 'bulletproof vehicle'.
Although it is alien to Yoruba culture because the invention of such
a car is foreign, it becomes meaningful through the above context,
especially when one notes that in Yoruba culture, it is possible to shoot
somebody with a gun and the bullet is rendered ineffective. There are
magical spells and charms in the culture that make a person bulletproof.
It is, therefore, not strange, to create an idiom to express this modern
invention.

Findings

In this paper, we discovered that new idioms and idiomatic
expressions were found to be used to express new concept and ideas.
These new concepts and ideas were peculiar to the electronic media
especially, radio and was in the context of mobile phoning/Internet and
other form of technological sophistication. Examples of unique issues
that were expressed include ‘ero- a-yara-bi-asd' (a system that is clever
like hawk) for computer, 'yauyauu' (yahoo) for internet fraud, itakun
agbayé (global aerial root) for the Internet, 'atejisé' (text message)
and 'oko-o-robon-mi' (bulletproof vehicle). The paper also revealed
various linguistic strategies involved in the creation of new idioms and
idiomatic expression. These include neologism through prefixation
and nominalisation, compounding and phonoeasthetic coinages. Some
of this strategies are conveyed through metaphorisation. Through
these strategies, new terms, concepts, thought and ideas relating to
new development in transportation, politics, telecommunication,
science and technology are freely expressed on radio. Nominalisation
and compounding occurred in virtually all the stations; the former

was contextualised in advertisement (ero-a-yara-bi-asa) and fraud/
embezzlement (9kg-0-r0-ibon-mi) while the later was in the context of
advertisement (itakan eeteeli), political rift/power play politics (itakiin
agbayé,) and executive class (obokun (_)léy,é). Phonoeasthetic coinages
occurred in the contexts of fraud and information (yauyauu). The
use of linguistic strategies in this regards revealed that a considerable
numbers of new idioms situated in different contexts - social economy,
political and cultural have entered into the lexicon of the language
because of their frequent uses in routine communication on radio. They
have become so integrated and attenuated to the extent that many of
them no longer pose serious problems before they can be meaningfully
understood or interpreted. Few examples of such idioms that have
become household expressions include - itakun agbaye (Internet),
afara oloke (over-head bridge), atejise (text messages) etc.

Conclusion

New idioms and idiomatic expressions are quintessentially unique
expressions, mostly used in a special and peculiar way when viewed
from communicative and stylistic perspective. These expressions are
new types or different shades of the Yoruba traditional idioms used
as a tools in the hands of artistes, poets, politicians, bus conductors,
artisans, musicians, students, journalists and broadcasters who have
the urgent desire to educate Nigerians about new developments in
science and technology as well as telecommunication. New idioms
and idiomatic expressions are used when users are incapacitated by
certain linguistic constraints imposed on them by the Yoruba language,
especially difficulty in getting appropriate lexical items and terms for
the expression of their ideas. They are new mode of communication
used to express socioeconomic, traditional and emotive issues in
Yoruba routine communication, occurred in mediated and non
mediated contexts and are conveyed through metaphorisations.
These idioms reflect dynamism and modernity-constrained stylistic
choices in Yoruba discourses. We therefore, conclude that contrary
to the opinions expressed in the editorial comments of the Sunday
Sun of March 28, 2004 that new words, concepts and ideas emanating
from science and technology can hardly be captured by the lexis and
structure of our indigenous languages, this paper has proved that such
opinions are baseless and have been debunked. From the foregoing,
especially the linguistic strategies involved in the formation of the new
idioms and idiomatic expressions, it is clear that the Yorubd language
has the mechanism to cope with such communicative exigencies.
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