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Abstract

In contemporary society, social gaps and sustainability issues have affected several facets of human and community development. These
challenges are further enhanced by negligible public action and media coverage is essential to enhancing public action. In this paper, a systematic
review of literature is conducted for evaluating the aspects of modern media narratives that may have contributed to existing public perceptions of
sustainability. Additionally, conceptual frameworks are established concerning how media narratives can influence public perception and opinion
for actionable intervention. The results show that collective perception is essential for public action, and can be achieved through directing media
narratives at social confines that define the targeted public. The paper also proposed a 3-D model for public news reception that defines the
possibility or prevalence of public action. The results imply that; (a) public perception can be shaped through a social or indirect approach and (b)
Activism and social change can be pursued along the 3-D model for public news reception.
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Introduction

In 1985, three scientists discovered an occurrence of depleting ozone in
the atmosphere over the Antarctic region [1]. The study suggested a causative
factor of Chloro Fluoro Carbons (CFCs) and further attributed the detriments
of ozone depletion to human, animal, and environmental health. They termed
this region of ozone loss the ozone hole. Further research reviewed it and
adopted it into a diplomatic discourse on a global scale [2,3]. Progressively
transparent information on the ozone hole was employed in mainstream
media and generated worldwide concern. As a result of this growing concern,
several government bodies signed the Montreal Protocol in 1987 to phase out
the production of CFCs, Hydro Chloro Fluoro Carbons (HCFCs), and other
substances classified as Ozone-Depleting Substances (ODS).

In recent years, the ozone hole has significantly healed, with projections
for further improvement in the future [4]. We can attribute the success of the
reversal efforts to policy and diplomatic decisions [5]. Under the directives of
the Montreal Protocol, nations like the United States, Denmark, Canada, and
Norway developed incentives to eliminate the use of CFCs in products [6].
In addition, the halocarbon industry has since adjusted its production mass
and developed safer alternatives in the years that followed. Furthermore,
concerned stakeholders have employed several other approaches on a
diplomatic and industrial scale to curb the emission of CFCs and, by extension,
reverse ozone depletion [7].

Despite highlighted incentives, evidence suggests a relative under-
reporting of the public role in the ozone hole reversal. The public, in this case,
encompasses consumers, collective groups of individuals, and other factions of
the general public. Further studies show these public factions to have engaged

*Address for Correspondence: Tezor K. Dedam, Department of Journalism and
Communications, University of Lagos, University Road Lagos Mainland Akoka,
Yaba, Lagos, Nigeria, E-mail: rowandedam@gmail.com

Copyright: © 2023 Dedam TK. This is an open-access article distributed under
the terms of the Creative Commons Attribution License, which permits unrestricted
use, distribution, and reproduction in any medium, provided the original author and
source are credited.

Received: 21 August, 2023, Manuscript No: jmcj-23-110788; Editor assigned: 23
August, 2023, PreQC No. P- 110788; Reviewed: 08 September, 2023, QC No. Q-
110788; Revised: 22 September 2023, Manuscript No. R- 110788; Published: 03
October, 2023, DOI: 10.37421/2165-7912.2023.13.541

in action through the collective perception of the issue and these perceptions
were formed by the narratives through which the media framed them [8,9].

Previous studies have discussed the relevance of public action through
perception. However, the existing discourse on public perception of social
issues appears to be characterized by gaps concerning media narratives. This
paper aims to establish the media's influence on these perceptions beyond
sheer coverage. Instead, the paper aims to explore the particular information
frameworks and narrative styles most effective in public action and their
channels of impact. We will pursue the aim by evaluating theories, conceptual
frameworks, and the selected pathway of perception-opinion-action.

Description

The study will employ the primary case study of the ozone hole and a
second case study of flood and wildfire risk ratings in the United States.

The leverage of collectivism

This paper has employed a conceptual framework for the relationship
between the variables of media narratives and public action along the
sequential pathway of perception, opinion, and action. The final phase of
this pathway is action, which is the most critical phase. The importance of
action stems from its direct impact on social change and its inclination toward
collectivism.

However, we can explore the leverage of collectivism beyond action
and towards the other phases of the pathway, perception, and opinion. This
approach will explore the perspective of collectivism in forming perceptions
and opinions. It will essentially ask whether the public forms opinions and
perceptions individually or as a group and which option better drives public
action. Media influence can take effect through individual (private) or group
(public) impacts [10,11]. The group impacts are indirect and exist in social
ramifications, thereby pointing to the possibility of perceiving news and
forming an opinion based on the social constructs or contexts under which the
audience exists. Collectivism, in this case, can affect how the public perceives
information and acts upon it. Hence, news framed to collective interests - as
opposed to personal effects - can address the collectivism evident in the news
perception.

The basis for this perspective is that collective action is founded on
collective interests or the interests of social constructs that guide the receiving
public [12]. Regarding the case study, the wide-ranging scope of ozone
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depletion's consequences was instrumental in the public reaction to it. The
news framing aligned with these consequences; the media's coverage of the
issue was inclined towards its harm to humanity as opposed to a select few
who indulged in ozone-harmful activities. The highlighted potential threats
were a skin cancer pandemic, depleted agricultural resources, and detriment
to marine life. In addition, the media harnessed the leverage of collectivism by
attributing the cause of the ozone hole to public use, which further empowered
the general public to act against it. Given the bulk of products with CFCs in
public circulation, there was a direct line of action for the public. The presented
information spurred this direct action by prominently highlighting the public's
collective role in addition to the brevity of the issue.

The 3-D model for news reception

To achieve collective perception, opinions, and action on sustainability and
social issues, a large faction of the public would have to agree to several facets
of the issue at hand. These facets can include brevity, the cause, and a pathway
to impact change. Disagreement among these factions can undermine public
action, stemming from various media outlets framing information differently to
form various opinions in the general public. First, however, it is essential to
understand the underlying factors in why some parts of the public may have
negative perceptions of social issues and how they attribute this to media
framing.

To understand said underlying factors, we will divide these perceptions
across the tenets of disinterest, defiance, and defenselessness. These tenets
are based on a collective review of documented mass reception and responses
to news coverage across the literature.

Disinterest refers to a general sense of removal from the importance or
urgency of the issues reported in news media. Studies have cited several
determinant factors in the case of disinterest, one of which is a general sense
of being unaffected by the problem at hand [13].

Another reason for disinterest in the news is the negative connotations
that consumers often associate with it [14,15]. In a study by the Reuters
Institute, the authors reported that 42% of Americans actively avoid news
coverage because of the grind-down emotional effect that it subjects them to
[16]. The report also highlights a decline in news consumption in recent years,
in alignment with major global events such as the COVID-19 pandemic and
the Russia-Ukraine war.

Villi M, et al. [15] further highlights the causative factor of extensive
coverage of selected news topics and the sense of fatigue that it may induce
in consumers [15]. Disinterest, in this case, would arise from the need to avoid
recurring journalistic topics. We can liken this causative factor to a general
sense of overload that media coverage can often induce in its consumers, as
cited in Jain P and Malaiya S [17].

Regarding the case study of the ozone hole, we can test the case for
disinterest across the ramifications of negative connotations and news
overload. In the month of its emergence into the public sphere, the news of
the ozone layer appeared to be relatively subdued compared to other major
global events.

From a review of news archives from that period, the results show relatively
minimal coverage of the ozone hole on the day of the revealing publication and
the months that followed. From May to December, 1985, the major publications
on the ozone hole depletion are shown in the table below: [18].

However, as time passed, the news of the ozone hole became incorporated
into mainstream news dissipation [19,20]. Going by the framework for recurring
coverage and over-representation, as shown in Villi M, et al. [15]. There might
be a substantial argument to refute that the news of the ozone hole had an
overbearing effect on the public because the media had spread it out over a
long duration. Furthermore, it was associated with a significant sense of self-
efficacy [19].

Defiance in news perception is based on the tendency for dishelief among
consumers. In the earlier referenced Reuters Institute study, a reported
average global drop in news consumer trust was the case. In several cases,
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news reception reflects existing perceptions of the topic, usually created by
media narratives from different sources. For example, Park CS and Kaye
BK [21] stipulated that the reaction of disbelief towards news arises from
framing done by previous related news and how this framing corresponds with
already induced perceptions of the same topic [22]. Park CS and Kaye BK
[21] cited a case study of news perception amongst college students on the
nuclearization summit between the U.S. and North Korea in June 2018. The
participants in the study primarily showed accordant reactions towards reports
that framed North Korea in a negative light and expressed more doubt towards
narratives that framed North Korea more positively. The study cites the typically
negative coverage of North Korea and Kim Jong Un in American media and
how it moderated participant defiance or acceptance. Similar studies on
public defiance of news coverage have shown that the public can shape their
reception by framing the news in their own opinions [23].

The third tenet of the 3-D model is defencelessness, which implies a
sense of inability to act on the issues presented in the news. Tunney C, et
al. [23] discussed the concept of self-efficacy concerning news reception [24].
In the study, the authors show that while distress from negative news can
cause avoidance in some factions of consumers, news reports with a sense of
efficacy tend to spur less avoidance. Consumers generally avoid negative news
when there is a sense of defencelessness, as opposed to perceived efficacy
[25]. Hence, a sense of self-efficacy appears to undermine helplessness in
consumers and, by extension, the probability of avoiding negative news. Further
analysis leans back to framing narratives; Overgaard CSB [25] proposes the
concept of constructive journalism in framing negative news to enhance news
credibility and self-efficacy in readers [19]. This perspective posits that framing
news can directly affect news consumers' helplessness levels and efficacy.

Regarding the case study of the ozone hole, the available literature shows
a large pool of self-efficacy. In addition, the news coverage showed a clear and
concise depiction of the issue, its urgency, and well as an equally clear and
concise approach toward ending it [19].

Driving factors for news reception and public action

Media pressure: We will show the role of media pressure in driving public
action in many cases. In one example, Dorfman L and Krasnow ID [26] highlight
the pathways through which the media is used to promote public health such
as agenda setting, information dissemination, and information framing [27]. In
other examples, media affects public action through a multifaceted approach.
In some cases, the role of media in pressure for public action exists on its
ability to reflect already existing notions and incentives in public, hence,
serving as a form of propagation towards other factions of the public [28]. In
alternate cases, the media projects on matters the public is uninformed mainly
about. Regardless of the context, the concept of 'pressure' has shown a direct
correlation with more disruptive and direct action from the public [29].

Mainstream media covered the ozone hole with an inclination towards a
'doom and gloom' tone [30]. This approach highlighted the inmediate and highly
detrimental effects of the ozone hole, i.e., the media emphasized the brevity
of the consequences and how soon these consequences were approaching.
This notion of pressure was instrumental to the action taken by the public, but
several studies have condemned the said doom and gloom approach as being
inefficient because it removes an avenue for discourse and solutions [31].
However, the media presented the information with actionable solutions that
the same public to which they propagated the news could enact, undermining
the negative connotations associated with doom and gloom messaging.

Compared with the more contemporary issue of climate change, media
pressure is still the case [32]. However, the ramifications in which they exert
this pressure differ from that of the ozone hole. While coverage of the ozone
hole highlighted the direct consequences as they relate to the public, the effect
of climate change is still mainly unrelatable to several parts of the public [33].
Results from public perception research show that a growing percentage of
the public is becoming concerned with climate change. However, the effects
of climate change often appear to be far out on a time and location scale,
undermining the sense of urgency in the public perception [34]. Hence, media
pressure must take these factors and apply contextual considerations.
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Personalized information framing: The case for driving public action

through media is also dependent on personalized approaches. Examples
of personalized approaches are evident in the second case study of risk
assessments for home buying in the U.S. There is a rapid emergence of
development and housing sales expanding in flood and wildfire high-risk
regions [35]. This growth exists despite risk ratings and the propensity to lose
lives and property.

A review of this growing trend has pointed to the factor of information

framing and how the current information framing in place may be sub-par for a
public understanding of wildfire risks.

Using conceptual constructs from behavioral science, we can frame a

relationship between risk information presentation and behavioral tendencies.
Under their postulations of previous studies, human behavior can better
consider risk assessment by providing timely feedback and reminders, reaching
out during significant transitions and decisions, and using intuitive metrics
to present information [36]. The tool of intuitive presentation of information
leans towards information framing in a way that the consumer can relate -
in a personalized approach. When environmental hazards, sustainability
issues, or any other risks are personalized, they are more likely to spur public
action. Studies have documented examples across fields of medicine, criminal
justice, and journalism [37-39]. An example of this inclination is the case of
homeowners being more likely to take action against risk when personal
experience is a driving factor [40].

Essentially, personalized news and information systems approaches

have incorporated measures beyond surface depictions. Gall M, et al.
[40] highlight a series of these efforts in the form of tools and systems that
highlight the monetary implications of environmental hazards and the closest
possible depictions of the time charts in which these hazards will happen to
them [41]. Personalized information is a sharp contrast from the typical bland
representations of risk and hazards (for example, "Heat Risk: 84 (extreme)."
We have exemplified these personalized approaches in the case of hazard risk
ratings. However, they are also evident in the case of the ozone hole - through
the reported implications of skin cancer and loss of agriculture that threatens
the general public. Information framed for its direct implications on an individual
would likely motivate the individual. This theory leans toward achieving public
action through individual media influence and expanding to public domains.

Conclusion

Conclusively, two of the primary channels through which media narratives

can drive public action are media pressure and personalized information
framing. However, moderating factors exist within these concepts, and the
3-D model for news reception is an example. Therefore, driving public action
through media narratives is achievable by addressing the tenets of news
reception highlighted in the 3-D model.

The paper also makes a case for the importance of media-driven public

action through a collective approach. The collective approach requires
targeting the audience as a society by addressing social constructs which
define these groups.
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