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Introduction

Any type of marketing or advertising over the internet is referred to as 
internet marketing. It serves as a general term for adverts presented on search 
engines, emails, social media, and other platforms. Companies have transferred 
their marketing tactics to the Internet as consumers become younger because 
it allows them to reach a wider, more targeted audience at a cheaper cost 
than traditional advertising choices. Small and medium-sized enterprises are 
discovering new ways to compete against the major corporations by using the 
proper web marketing strategies. Companies are able to use creativity and 
efficiently reach customers at every point of the buying cycle even with a tight 
budget. A consumer will search on Google whenever they are considering 
making a purchase or right before they are about to check out [1].

Description

Digital media are used in internet marketing to spread awareness of your 
company and encourage customers to buy your goods and services. Your 
advertising, promotion, and public relations efforts can reach a wider audience 
by using the internet (and consequently, mobile). Your integrated marketing 
strategy must include internet marketing. The whole marketing strategy for 
your business should include internet marketing tactics. Businesses who want 
to increase the effectiveness of their traditional advertising must integrate 
Internet methods into their advertising plans rather than treating them as 
separate media. By encouraging more people to review your company's 
goods and services online, a good internet site, for instance, increases the 
effectiveness of other advertising Internet integration. The way that firms now 
create and achieve their marketing goals has changed because to digital 
marketing. Companies now play a higher level of marketing in the virtual world 
because to the digital revolution and simple access to the internet. World-
renowned digital marketing companies are achieving this with the uttermost 
efficacy, style, and strength [2].

Today, a company's path to success may be traced through the use 
of search engine optimization, pay per click advertising, email marketing, 
and social media marketing. Top Digital Marketing Companies in the world 
devote attention to the particular demands of their clients in order to provide 
their maximum potential, which helps top brands like Coca-Cola, American 
Express, Air BnB, etc. become viral. Appropriate digital marketing tactics that 
successfully reach and convert potential audiences most effective and result-
driven digital marketing companies in the globe are carrying out this task [3].

Content promotion
The creation of "natural content" to help raise brand exposure is referred 

to as content marketing. Any sort of shareable media that encourages clients 

to engage with the company is referred to as "natural content." Content can 
be in the form of info graphics, blog articles, movies, etc. The main goals of 
this online marketing strategy are to increase brand recognition and position a 
company as a thought leader in its industry. It is typically less expensive.

Dispatch marketing

Display advertising occurs every time you visit a website and see a digital 
display banner with an image or a video. It is a fantastic technique to raise 
brand awareness and expose your goods to a large audience. Display ads 
typically grab attention quickly and you can uncover Digital Marketing Case 
Studies to comprehend their operation and market dynamics by delving 
deeply into the essential information of the top Digital Marketing Companies 
in the globe mentioned in this. Through our blog, you can go deeply into the 
thorough Digital Marketing Case Studies India of a firm like Aircel, helping 
you to understand the essential elements that make a campaign successful. 
To ensure that their marketing does not seem like marketing, the best digital 
marketing businesses constantly favour delivering true consumer value. 
To learn more about delivering value to customers in the digital age, watch 
this video. The term "digital marketing" describes the process of promoting 
goods via digital technology, particularly the internet. It involves creating digital 
marketing content to be shared through a variety of online channels, including 
email, websites, blogs, social media, games, and streaming audio and video 
and audio. Since there are barely any constraints on disseminating digital 
marketing content to people abroad, it is inherently already an international 
advertising approach. The following are the key information that any manager 
or business owner should be aware of while conducting an international digital 
marketing strategy. While it is feasible to quickly utilise social media or online 
advertisements to contact potential clients in different countries, the outcomes 
might not be optimised without taking the following factors into mind [4,5].

Conclusion

Internet marketing is important for keeping a devoted, long-term consumer 
base as well as for drawing in new ones. To raise brand awareness, build 
a vibrant online community, and keep customers loyal, you should employ 
email, blogging, and social media strategies. For example, you may provide 
discounts depending on what they've previously bought, wish them a happy 
birthday, or remind them of future events via personalised emails to past clients 
to impress or inspire them. You'll need an email list if you want to use email 
marketing effectively. How to create an email list from scratch is shown here. 
You might also utilise social media to display the personality of your brand and 
get feedback directly from customers. Think of holding a Twitter conversation, 
publishing polls on Instagram, or organising entertaining competitions on 
Facebook.

Consider hiring a third-party service like Up Content, which delivers you 
intriguing, curated material that you can share with your followers for higher 
engagement, if you don't think you have the time to develop all of your social 
media content internally. Digital marketing is really economical. The key benefit 
of Internet marketing is its low cost and high rate of return on investment. These 
strategies will yield a good return on your investment. Your business's budget 
is a crucial component. When spending money on marketing your company, 
you want to use strategies that are economical and will yield a high return on 
your investment. Comparatively speaking to other forms of advertising, digital 
marketing strategies are relatively inexpensive.

mailto:cjkim778@fc.ritsumei.ac.jp


Arabian J Bus Manag Review, Volume 12:7, 2022Kim C

Page 2 of 2

References
1.  Alqahtani, Abdullah, Elie Bouri and Xuan Vinh Vo. "Predictability of GCC stock 

returns: The role of geopolitical risk and crude oil returns." Eco Analy Policy 68 
(2020): 239-249.

2. Alqahtani, Abdullah and Tony Klein. "Oil price changes, uncertainty, and 
geopolitical risks: On the resilience of GCC countries to global tensions." Energy 
236 (2021):121541.

3. Apergis, Emmanuel and Nicholas Apergis. "The 11/13 Paris terrorist attacks and 
stock prices: The case of the international defense industry." Finan Res Letters 17 
(2016): 186-192.

4. Arin, K. Peren, Davide Ciferri and Nicola Spagnolo. "The price of terror: The effects 
of terrorism on stock market returns and volatility." Eco Letters 101 (2008): 164-167.

5. Aslam, Faheem and Hyoung-Goo Kang. "How different terrorist attacks affect stock 
markets." Def Peace Eco 26 (2015): 634-648.

How to cite this article: Kim, Changju. “Internet Marketing for Global 
Companies.” Arabian J Bus Manag Review 12 (2022): 452.

https://www.sciencedirect.com/science/article/abs/pii/S0360544221017898
https://www.sciencedirect.com/science/article/abs/pii/S0360544221017898
https://www.sciencedirect.com/science/article/abs/pii/S1544612316300149
https://www.sciencedirect.com/science/article/abs/pii/S1544612316300149
https://www.sciencedirect.com/science/article/abs/pii/S0165176508001912
https://www.sciencedirect.com/science/article/abs/pii/S0165176508001912
https://www.tandfonline.com/doi/full/10.1080/10242694.2013.832555
https://www.tandfonline.com/doi/full/10.1080/10242694.2013.832555

