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Abstract

As social media becomes increasingly ubiquitous, organizations are looking for the best way to use these new
communication tools. Social media sites like Facebook and Twitter present numerous opportunities to organizations
for sharing information, engaging with the public, and monitoring discussion. The current study aimed to explore
the use of social media for news acquisition which come under cognitive needs. A survey was conducted involving
Pakistani university students by indicating their qualification, gender, area, usage patterns, time spent and their
information seeking interests. The need for information was divided into hard and soft news and the results indicated
youth heavier users of social media for information regarding current issues particularly local news. The social media
is used for information regarding hard news and soft news both and findings highlighted trends for using social media
for information acquisition. The news values for social media are also pivotal, majority of respondents showed their
concerned for local news i-e proximity. The other factor which accelerates frequency of usage is information during
crisis situation. The News about calamity and relief work was searched more on social media as latest updates
and instant feedback were available there. In social media, Facebook is mostly used social networking site. The
demographics such as background, qualification, gender and area were also found influential factors for using social

media for news.

Keywords: Social media; News preference; Social media usage;
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Introduction

The information flow through traditional and later through social
media barred all the hindrances and easy access to information sources
diminishing difference between have and have not. But in this situation,
where media is used for multiple needs, suppressed the core function
of media, i-e dissemination of information. Therefore, this study was
designed to record the use of social and I media for information seeking
purposes among youth. In Pakistan out of total population 190 million,
youth constitute 63% of total population that is why mostly media
studies include youth as sample to know major trend and penetration of
media. For information, widely used source is media, either traditional
(TV, Radio, Newspaper) or social media (Facebook, Twitter, YouTube).
But vivid evidence is available and supported a shift from traditional
to social media [1] for multiple reasons such as easy access, mobility,
visual sharing and feedback. Simply posting information and updating
people with latest happening is no more significant in social media era.
The social media revolution has taken far ahead from active audience
as described in Uses and Gratification theory. Now the audiences select
information according to their interest and needs and believe in which
they can contribute into content and share their opinions. Therefore,
the technology convergence helped dying news sources and alive
them again through news media like e-versions of newspapers, radio
podcasts, online TV etc. Similarly the role of state fourth pillar is being
undermined by new media [2].

Problem Statement

Across glob various studies had found excessive use of social
media among students [3]. Initially social media was found a vehicle
for socialization and communication. But later social media drastically
dominated news domain [4]. Similarly in Pakistan, the gradual use of
social media for news is growing, particularly after using the social
media for political mobilization. Youth and university students were
found heavier user of social media, therefore, this study aimed to
explore preference of media by youth for news purposes. This study

would be a baseline to establish the role of social media as fifth state
pillar in Pakistan.

Objectives of the Study
The study was intended for following objectives:
« To find out the use of social media for news seeking

o To describe how social media changed news consumption
pattern among university students

o To record how much time they spent on social media for news
purposes

o To explore how gender and education influence the news
seeking pattern through social media

« To investigate role for social media to make youth more or less
informed on current issues

o To probe the situation in which need for information
acquisition increase at social media.

Literature Review

The “Global Village” phenomena is all around and bestowing
people with choices of information and they can select any source of
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information even through multiple sources, they can verify information.
The previous studies have demonstrated that selection of medium for
information is influenced by factor such as gender, age, education and
location. Therefore, numerous studies explored selection of media
for informational purposes with varied demographics and people
from different backgrounds. The Americans are the extensive users
of local TV news for breaking news, and traffic situation. But it is not
the only preferred source of information, particularly the youth is no
longer using TV much as a news medium, is posing serious concerns
for the long-term future of this medium. The same threat is posed at
newspaper; one reason is the non-existence of local newspapers. The
availability of other sources such as local radio, local TV and above all
social media gaining more attention for local news and information.
The survey by YouGov found that almost 51% percent of the people
are using social media to get their news and information on daily basis.
Although a nominal but significant 12% users regarded it as most
consumed source. In social media research, Facebook ranked highest
in news consumption and socialization domain. The same survey
indicated that Facebook was prime source of information and news for
18 years to 24 years of people.

Andrew and Jason investigated the behavior and preferences of
people for choosing digital news, found older generations preferred
traditional media for news which is due to their lack of interaction
with technologies. Due to familiarity of youth with technologies
resulted in extensive use of social media and dominance of youth on
social networking sites is evidence for growing usage of social media in
youth. The gender is an important factor for selection of media and it is
described by earlier conducted studies. Male and female have different
reasons for using SNS. Hargittai [5] found that women spend more
time on SNS as compared to men. Stafford said that men use SNS like
Facebook to socialize and create new relationships whereas women use
it to get connected to friends, for fun and to make best use of their
free time. Raacke and Bond observed that change in social networking
account is more frequent in women as compared to men.

News acquisition through social media

Initially, the major source of national and international news was
Television but in underdeveloped countries radio is prime source of
news. People in some countries depend more on television as mean of
gaining news, in Indonesia this percentage is 99% while in Malaysia
for 97% people TV remains the main source for news, same is the case
in Venezuela and Turkey where television has its primary importance
for broadcasting news to maximum people. Now the internet is a
significant source of information all across the world with its limitation
such as access and knowledge. Particularly in developing countries
where access of online technology is limited, online news is less popular.

In news domain, new media is emerging, 48% were found users
of internet for news in 2002 and till 2011 ratio increased up till 61%.
However, findings also revealed that that ‘anybody can write an article
and publishit’is the main reason for not using the social media asa source
for current news. 82.2% of the non-users do not intend to use social
media as the articles are not written by qualified journalists. Another
factor is subjectivity in social media news which is based on personal
opinion rather news values. But the excessive use of social media which
resulted in social media revolution and now research has argued that
the Internet can form a “Fifth Estate”. The other researches also have
documented the increase of social media in news consumption. In May
2010 during UK election 154,342 tweets were sent at 22.77 tweets per
second during the third televised leadership debate, leading some call
it the UK’s first “social media election”. This showed the interest of

networked individuals and revealed the social media as a significant
place which reinforced the hundreds of thousands people and engaged
them in political debate. Just before the election, almost half a million
people took part in a single Facebook poll on who should make up the
next government. The online news sources such as Facebook, Twitter,
YouTube and search engines help to evaluate public. Picard describes
social media an easy and affordable mean of discussion with larger
audience and it also initiate debate on issues which were overlooked by
traditional media. Therefore, social media is an opportunity for people
to express and connect with others with similar opinion and interests.
The major function of news is to orient man and society in an actual
world. Earlier investigations found that news mobilized and increased
participation through information [6], which results in discussions
among people’s networks [7], and permitted people to reveal opinion
on issues. The previous studies [8] concluded that social media fulfills
a need for a fast mode of communication and analyzed four reason
of Twitter usage i-e daily chatter, conversation, sharing information
and reporting news. The advent of social media has helped the news
become a social experience in fresh ways for consumers. People use
their social networks and social networking technology to filter, assess,
and react to news. New media tools such as Facebook, Twitter, and
smartphones have enabled news consumers to be informed in real time
about major events and topics of interest.

In recent election of Pakistan in 2013, youth turnout was notable
and social media was used to mobilize. As now the youth is heavy user
of social media and the news landscape has been changed. Social media
broadcast 24/7 breaking news, therefore unsurpassed information
is at higher scale. Because of its democratizing nature, users not
only can easily, receive but also produce and propagate a piece of
information without necessarily providing traceable information. The
cycle of transmitted information is re-transmitted again and again
through social media. Similarly Kugelman noted that social media is
accelerating in Pakistan among youth and used in five ways, it breaks
the stories which are disregarded by mainstream traditional media,
it mobilize people for campaign, social or political, it promote and
coordinate among people to generate debate on issues, it is also used
as an activist for social causes and lastly it is used to communicate
between public and politics. Despite growth of electronic media in
Pakistan and gratifying information needs but social media is taking
equal part in this domain [9].

The rapid growths of social media for multiple purposes,
particularly for information incite more research to study the factor of
these emerging technologies which resulted in its excessive usage for
knowledge and information [10]. By assessing the importance of social
media, it is needed to know why they use social media and what are the
characteristics which give social media an edge over other media.

White, Connaway, Lanclos, Le Cornu and Hood, emphasized to
go beyond simple dichotomy of the digital media users and now it
is necessary to debate and understand how emerging technologies
can support information. Susan Greenfield described the potential
of growing new media considered these emerging technologies as
an integral part of modern society due to advancement, expansion,
accessibility, mobility and current information updates.

In information technology domain, mobility has different
parameters and definition. The mobility is paralleled with convenience,
i-e availability of social media at all the time. People not only can use
social media all the time at any place but also they can ensure their
presence on digital debate. They can contribute in information sharing
process and disseminate information as well, this leads into social
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capital. The all-time availability and mobility of social media generated
a second life (SL), it is virtual world and users have become resident of SL.

The strong and enthusiastically used media in twenty-first century
by youth is social media and Pew Internet Project (2016) indicated
89% youth from 18 to 29 is internet users. This emphasize on the need
to research why youth is heavy users of internet and what needs they
gratify which result in their preference for social media.

The current study explored how university students (male and
female) consume news through social media and in which type of news
they prefer social media. Through survey method, the current study
intended to answer following research questions:

« RQI: How has the use of social media in Pakistan affected the
news consumption pattern of university students?

« RQ2: How the gender and education has influenced the news
consumption through social media?

o RQ3: Do university student feel more or less informed on
current issues through social media?

o RQ4: What are the situations which results in excessive use of
social media for information?

Theoretical framework

As Katz and Blumer differentiated active and passive media
users and active users select medium and information according to
their needs and contribute actively in media routine. Another theory
derived from Uses and Gratification is Media system dependency
theory which ascertains that the more individual depend on media
to fulfill needs, the more media will be important to user. Uses and
Gratification (U&G) identifies how people use media and then selected
media to gratify their needs such as information, communication,
entertainment, socialization and developing relationships. In addition
Media system dependency theory indicated dependency of people on
particular medium to gratify needs and this medium become more
important to users. This will results in more strong influence and
control over user. If individual is using media for information then
media will become important source of information for that user. The
theoretical framework for the current study lie in U&G and Media
system dependency theory which assumed that university students
select media according to their informational needs and this increased
their dependency on particular media.

After reviewing the existing literature and stating theoretical frame,
following variable are identified.

Usage: Time spent on social media was measured in hours per day,
to assess their usage for news seeking through social media.

Social media: Two widely used SNS were selected i-e Facebook and
Twitter.

Hard news: Latest and current news of politics, government,
judiciary, bureaucracy etc. The categories for hard news were local
news, national news, international news and Disaster and Relief
Activities News.

Soft news: The news based on human interest or follow up stories,
in this entertainment was selected as.

Methodology

The current descriptive study is based on quantitative methods.
The total sample size was 1500 university students (male and female)

whereas 1383 participated, which included 833 male and 550 female.
Close ended questionnaire was tool of the study. Both male and
female university students from 18 to 30 years were selected through
multi-stage sampling. Across Pakistan public and private universities
from Federal Capital and provincial capital were selected to find out
students’ preferred source of news. At first stage, list of all universities
was obtained through HEC website and at second stage list of HEC
recognized (public and private) universities at each province was
formulated. At third sate, for researcher convenience, university
situated in provincial and federal capital was formed to get data
from the selected sample. Other demographics included background,
qualification, location, usage patterns, time spent and news seeking
interests in soft or hard core information. To measure the data, ordinal
scale was used.

Results and Discussion

In current study 1383 respondents participated, 60.2% were male
whereas 39.8 were female (Figure 1). The results reinforced the fact that
still women lack behind in social media usage, although internationally
conducted survey in developed countries indicated a higher ratio of
female social media users. Some authors detect a gap that sees men’s
consumption become more intense than women’s. An empirical data
by Larsen, found both genders seek the acknowledgement through
social media. The result, however, explained the tendency of gender
inequality which is prevalent in Pakistan where female have limited
opportunities (Figure 2).

For the study age was selected from 18 years to 30 years, the
findings suggested higher social media usage for news from 21-23 and
24-27 i-e 33.4% and 33.8%, respectively. Over all from 21 year to 27
years used more social media. YouGov survey advocated Facebook
as chief mean of information and new for 18 years to 24 years of
people. The Reuters Institute for the Study of Journalism conducted a
survey and found 51% of people accessed social media as main source

H Male

B Female

Figure 1: Graph of gender.

m18-20
m21-23

30 and above
m28-30
W 24-27

5.5

Figure 2: Graph of age.
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of news. The survey indicated many factor in which usage of smart
phones, familiarity with technology and easy accessibility were most
prominent. The dominancy of youth on social media was realized and
traditional media also adopted e-version for news dissemination. A
decade from 2005 to 2015 was considered very crucial, according to
Pew Research, in 2005 only 7% were using social media for news but
in 2015, 65% people were found using social media for news. Platforms
such as Facebook and Twitter facilitate the process of discovering
news stories, especially in young adults. Two factors were found which
impact news consumption pattern in youth, one is age, as people get
older they consume more and show greater interest in news the second
factor is type of news (Figure 3).

The results of age and education correlate with each other. The
findings indicated that 58.6% graduate students used social media
for news. The current study intended to examine how university
students use social media for news and keep themselves updated with
latest happening. Young graduate students and pursuing university
education actively participate in social media and they are keener to
know and socialize with peer groups. Miller ] revealed educated people
were more critical in response to what they observe on Facebook feeds.
They don’t believe that information, therefore education appears to
greatly affect respondents’ actions in news consumption (Figure 4).

The findings show that using social media has become part and
parcel of modern society as this survey found 6.1% youngsters use
more than 4 hours per day and they fall under heavier user category.
It highlights the fact that youth is more interesting and keen in using
social media. Among the sample, time spent on social media for news
found higher and mostly respondents were using social media more
than 4 hours. This revealed that for majority of people, social media
has become an integral part of their daily life routine especially young
people (Figure 5).

The results have shown the rapid inclination toward social media
for news as compare to traditional media. A shift from traditional to

H PhD
W Masters
= MS

B Graduate

Figure 3: Graph of education.

M Less than 2 hours
M 2-4 hours

4 or more hours

Figure 4: Usage of social media for News.

social media was observed [1] but according to Pew Research, TV was
the prime source of information and news. The results of this study
were consistent with the previously conducted investigations which
supported the use of social media for news. The characteristics of social
media such as mobility, access and visual sharing played integral part
in this shift. Further the active role of audience that they can select news
according to their own interest and directly go to that type of news
in which they are keen to know. Social media is gradually dominating
news domain and this has undermined the role of state fourth pillar. In
Pakistan, a visible usage of social media was observed during Election
in 2013 when political parties started using social media to mobilize
youth for political agenda. A political party “Pakistan Tehreek-e-
Insaaf” targeted youth as vote bank. Therefore, the utilized social media
as youth was heavier user of social media. This shift is also addressed
by Andrew and Jason, and indicated generation gap a strong reason.
Older generation preferred traditional media due to their lack of
familiarity with technology but younger generation is brought up in
this technological era. Therefore, youth is resident of this virtual world
(Figure 6).

The use of social media for hard and soft news is 14.1% and 32%
respectively. But a notable percentage of respondents indicated that
social media is used for both type of news i-e hard and soft news
(53.9%). The soft news which is based on human interest, for this
study soft news was categorized as entertainment news. Now the social
media twitter and Facebook both are used by journalists and news
organization for breaking, foreign, entertainment, and others type of
news. The twitter emerged as a powerful tool in 2009 for dissemination
of information. The use of social media among Pakistani youth for
news purposes increased at the time of election 2013 when twitter
and Facebook became integral tool for political campaign. Somehow
this was social media election like UK 2010 election. According to the
2011 State of the News Media Report, all forms of news media suffered
audience declines during 2010 with the notable exception of online

M Social

M Traditional

 Social and
Traditional

Figure 5: Which media you use for News?

M Hard News

B Soft News

= Both Soft and
Hard News

Figure 6: Social media is usage.
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news. Few recent incidents such as ban of Indian movies in Pakistan,
Pakistani actors working in India were victimized by extremists parties,
statement of filmmakers were followed on social media more than
traditional media. All these news were from entertainment category.
The “hard news” which is about politics, government, and public affairs
remained most top news stories, but now coverage of “soft news”
stories—stories about disasters, celebrities, and the like—has increased
markedly during the past three decades [11] (Figure 7).

In type of news, the respondents showed that they used social media
for local news (31.5%) and entertainment news (27.3%), respectively
[12]. The third type of news is disaster news which is about any crisis
and natural calamity and during this situation, the news are about relief
activities. During this current decade, social media played an increasing
role in emergencies and disasters. Social media sites rank as the fourth
most popular source to access emergency information. They have
been used by individuals and communities to warn others of unsafe
areas or situations inform friends and family that someone is safe, and
raise funds for disaster relief. Literature surrounding the news values
model provides an excellent framework to examine characteristics
and relevant social media news value. News values have long been
discussed in relation to the media as a way to understand what makes
certain events newsworthy and others not. The findings describe that
news values are also predominant on social media as well. The results
have a wide gap between use of social media for local, national and
international news [13]. Only 15.9% are using social media for national
news and 2.1% were consuming international news. Recently US
election was the most search international news. Other category of
news is entertainment which relate to soft news, as previously it was
found that youngsters were using social media more for soft news [14].

Conclusion

The present study was conducted to measure the use of social
media by youth for news acquisition. The findings of study suggested
that youth is heavy user of social media and there is shift in usage
patterns among youth. Initially they using it for communication and
socialization but the revolution in social media gained a place in news
domain as well. Several incidents such as youth involvement in Election
2013 in Pakistan was credited to social media, similarly different
political parties used social media as news dissemination platform and
gathered a huge youth crowd. The results indicated a difference in age
and gender is wider in using social media for news. Age differences
shrink for Internet-based news but do not disappear. Youth is using
social media more than four hours per day therefore they are more
engaged and influenced by social media. There is also a major difference
in their tendency toward type of news. They consume social media
more for soft news as they are more interested in entertainment news.

M Local News

B National News

International
News

M disaster & relief
Activities News

M Entertainment
21 News

Figure 7: Type of News.

Whereas in type of news, they showed their interest in local news. The
proximity is one of the major elements of news; people take interest
in issues which are directly related with them. Local issues influence
daily routine and have huge impact of people living in surroundings; it
is also reiterated by the findings. Social networks such as Twitter and
Facebook play a leading role in the spreading of news stories. The use
of social media increased for news acquisition during crisis situation.

Recommendation for Future Study

It is evident that media research particularly in social media
domain will continue and explored multiple related factors. The future
study can be conducted to measure the frequency of social media
use for each news and to what extent social media inform users than
traditional media in real time experience. The other most important
area is to explore the role of social media as Fifth-state pillar in Pakistan
as numerous events has reinforced the contribution of social media in
generating debate on issues which have been over-looked by traditional
media. Future investigations should be carried out to ascertain if people
who depend on social media for their news are informed on current
events reported in the mainstream press. Further, future study can be
conducted to compare trending of news topics on social media websites
and what traditional news outlets are reporting should be studied.
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