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Introduction Conclusion

In the digital age, knowledge communication has undergone a Summarize the key takeaways regarding generic multimodal trends in
transformation, and traditional academic publications are no longer the sole ~ HBR's knowledge communication, acknowledging both the opportunities
medium for disseminating information. Harvard Business Review (HBR), a effectively exploited and the potential areas for improvement. Emphasize the
leading source of business insights and research, has adapted to this changing ~ importance of adapting to the ever-changing digital landscape to ensure that
landscape by embracing various communication modalities, including social  valuable business insights continue to reach and benefit a global audience.
media. This article delves into the generic multimodal trends of HBR's ~ BY examining HBR's multimodal approach to knowledge communication
knowledge communication strategies within and beyond social media platforms. within and beyond the realm of social media, this article sheds light on how
It explores how HBR leverages these opportunities and identifies areas where .a vene.rable institution has adapted and gvolved t(: remain a relevant and
it may be missing out on available avenues for knowledge dissemination [1]. influential source.of business km""ledge in the 21° cgntur V. It serves as a
Discuss the historical dominance of print journals and academic publications testament. to the importance of n novation and adaptation in an era of rapid
as the primary means of knowledge dissemination. Emphasize the importance tgchnologlcal change apd evolwpg reader prefe.rences.l Explore the use of
of continuous innovation in knowledge communication to remain relevant ;f::;sﬁgmten;hgf: Zs;nmfgﬁiiﬁhﬁltgshgh;::\;v;gd ;IIustratlons, to enhance the
and provide sustainable value to readers. Examine a successful multimodal y gag ge.
campaign by HBR that leveraged visual content to simplify complex business
concepts and enhance reader engagement. Analyze whether HBR is Ackn owledgement
effectively harnessing user-generated content, including comments, reviews,

and discussions, to foster a sense of community. Explore how social media None.

engagement has facilitated the creation of a community of HBR enthusiasts

who actively discuss and share knowledge [2,3]. Confl ICt Of Interest
Description None.

The digital age has revolutionized the way knowledge is communicated Referen ces
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the development of interactive tools, like calculators and self-assessment

quizzes, that enable readers to apply HBR's knowledge to their specific
situations [4,5]. Predict and discuss emerging trends in multimodal knowledge
communication, such as augmented reality, virtual reality, and artificial
intelligence-driven content [6].
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