
    Stakeholder theory is one of the most influential perspectives on CSR's
social dimension. Proposed by R. Edward Freeman, the theory argues that
corporations must serve the interests of all stakeholders not just shareholders
including employees, customers, communities, suppliers and the
environment. This theory frames social responsibility as a function of
balancing diverse stakeholder needs, promoting equity, trust and long-term
sustainability. From this perspective, CSR is not an optional activity but a
strategic necessity that builds social capital and competitive advantage.
Companies that fail to consider stakeholder interests may risk reputational
damage, employee disengagement and customer loss. The theory also
emphasizes communication and transparency as tools for maintaining
positive relationships with various social actors. Additionally, legitimacy theory
complements stakeholder theory by highlighting how organizations seek
societal approval to ensure their continued existence. According to this
theory, companies adopt socially responsible behaviors to align themselves
with prevailing social norms, values and expectations, thereby securing
legitimacy in the eyes of the public. Social responsibility, in this context, is not
merely about moral duty but about earning the social license to operate.
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   The social dimensions of Corporate Social Responsibility are anchored in a
diverse set of foundational theories that help explain why and how
businesses engage with broader societal concerns. From stakeholder
obligations and legitimacy seeking to institutional conformity and social
contracting, these theories underscore that CSR is not just about image or
compliance but about embedding social responsibility into the fabric of
corporate identity. Understanding these theoretical foundations empowers
businesses, scholars and policymakers to craft CSR strategies that are
socially responsive, ethically grounded and institutionally relevant.
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Introduction
expectations influence corporate behavior. This perspective suggests that
companies adopt CSR practices not only out of internal conviction but also as a
response to institutional isomorphism where organizations mimic each other to
gain legitimacy and reduce uncertainty. Social contract theory, on the other
hand, posits that businesses exist within a broader societal framework and their
operations are contingent on an implicit agreement with society. This contract
implies that in exchange for resources and freedom to operate, companies must
contribute to the welfare of the society they inhabit. Violating this contract can
lead to social backlash, loss of trust, or even regulatory consequences. These
theories collectively illustrate how CSR is deeply rooted in social expectations,
institutional pressures and evolving norms, making it both a strategic and
ethical imperative [2].

   Corporate Social Responsibility (CSR) has evolved beyond voluntary
philanthropy to become a central element in modern business strategy. The
social aspects of CSR focus on how organizations interact with society,
prioritize stakeholder well-being, uphold ethical conduct and contribute to
social development. Understanding the theoretical underpinnings of these
social aspects is essential for analyzing how and why companies embrace
socially responsible behavior. Various disciplines including sociology,
economics, management and political science have contributed to the
theoretical frameworks that explain corporate social engagement. These
theories offer insights into corporate motivations, stakeholder influence and
the role of institutions in shaping corporate ethics and accountability. They not
only justify the inclusion of social dimensions in corporate policies but also
provide a structured way to assess the effectiveness and sincerity of CSR
efforts. In particular, stakeholder theory, legitimacy theory, institutional theory
and social contract theory have emerged as foundational lenses through
which the social functions of CSR are understood and evaluated [1].
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   Institutional theory and social contract theory further deepen our
understanding of the social foundations of CSR. Institutional theory examines
how external pressures from regulatory bodies, industry norms and cultural 
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