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|ntr0ducti0n Conventional media outlets transitioning to online platforms can
adopt hybrid models that combine traditional advertising with subscription-
based services. By offering premium eco-friendly content to subscribers
The media landscape is undergoing a transformative shift towards  and maintaining conventional advertising for a wider audience, media
sustainability, and online news platforms play a pivotal role in this evolution. This organizations can navigate the shift towards sustainability without abruptly
article explores the financial dimensions of eco-friendly online news in Spain,  abandoning established revenue streams. Conventional media can embrace
examining revenue streams for both digital-native and conventional media. As green advertising by partnering with eco-friendly brands and incorporating
the demand for environmentally conscious reporting grows, understandingthe  sustainable practices into their promotional strategies. Advertisers increasingly
financial strategies that support eco-friendly journalism becomes essential.  value environmentally conscious platforms, and by aligning advertising content
Through a comprehensive analysis of diverse revenue models, ranging from  with eco-friendly principles, media outlets can attract advertisers who prioritize
subscription-based services to innovative advertising approaches, this article  sustainability. Governments and environmental agencies often provide grants
aims to provide insights into creating a financially sustainable ecosystem for  and subsidies for initiatives promoting sustainability. Conventional media
eco-friendly online news platforms [1]. outlets can explore opportunities to secure funding for eco-friendly journalism
projects, research, and content creation. This financial support can facilitate
the integration of sustainable practices without solely relying on traditional
revenue sources [5].

The advent of digital technology has revolutionized the way news is
consumed, with online platforms becoming the primary source of information
for many. With the increasing concern for environmental sustainability, the
media industry is now faced with the challenge of aligning its operations with
eco-friendly practices. This article focuses on Spain, exploring the financial ~ Conclusion
aspects of eco-friendly online news for both digital-native and conventional
media outlets. Understanding the revenue streams that sustain eco-friendly The financial sustainability of eco-friendly online news in Spain requires
journalism is crucial for the long-term viability of media organizations. This a strategic approach that combines innovative revenue models with a
article delves into various financial models, considering subscription-based  commitment to environmental responsibility. Digital-native media outlets have
services, innovative advertising approaches, and the integration of sustainable  the flexibility to experiment with subscription-based services, crowdfunding,

practices into the core of media operations [2]. and collaborations, while conventional media can undergo a transformation by
embracing green advertising, hybrid models, and seeking government support.
D escri ptl on As consumer preferences shift towards sustainability, media organizations

must adapt, educate their audiences, and find a balance between profitability

- . . . and eco-friendly practices. The case studies of El Diario Verde and the
Digital-native media outlets have sucgessfully embraced §ubscrlptlon- transformation of El Pais illustrate that financial viability and environmental
based revenue models. By offering premium content, exclusive features,  oqnonsibility are not mutually exclusive. The future outlook suggests that
and an ad-free experience to subscribers, these platforms generate a steady  noqing innovation, global collaborations, and the integration of technology will

stream of income. This approach not only supports financial sustainability  pjay key roles in shaping the landscape of eco-friendly online news in Spain
but also aligns with eco-friendly values by reducing reliance on advertising 34 heyond.

revenue, often associated with resource-intensive practices. Crowdfunding and

donation campaigns have become popular among digital-native media outlets The integration of emerging technologies, such as artificial intelligence
aiming to promote eco-friendly journalism [3]. Engaging with their audience gnd augmented r_eality, can e_nhance the storytelling capabilities of eco-_friendly
directly, platforms can seek financial support for investigative projects,  ioumnalism. Media organizations may explore how these technologies can
environmental campaigns, or initiatives focused on sustainability. This not only ~ atiracta wider audience and, consequently, diversified revenue sireams. Media

diversifies revenue sources but also fosters a sense of community and shared ~ OUtlets may increasingly engage in intemational collaborations to address
responsibility for environmental causes. Collaborating with environmental ﬁlggl en\gronm_ental c?allllenges._ Partn?drsh(lips with media organlzatlorfls,
organizations, NGOs, and other entities working towards sustainability can be S, and environmental agencies woridwide can open new avenues for

a fruitful revenue strategy. Such partnerships can involve joint projects, events, funding and support.

or co-branded content that appeals to a broader audience and attracts funding

from organizations aligned with eco-friendly values [4]. Acknowledgement
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