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Editorial

The Journal of Mass Communication & Journalism is an Open Access journal (ISSN: 2165-7912) that provides free access to its
well-researched articles to its users. It owes the major responsibility to explore what these developments mean to the audience and the
way audience is influencing the media of mass communications. This academic journal would accept manuscripts in various broad and
specific areas of research in this field, including the Newspapers, Radio, TV, Community Media, New Media, Mobile and Social
Media of communication, on the way they influence various sections of our society. The manuscripts can explore various brad aspects
like the history and development, innovations, trends, and the influence of the media on a cross section of population.

The journal welcomes theoretical and empirical research studies in the form of Research articles, review articles, commentaries,
short communication, case reports, and editorials. The journal thoroughly peer reviews the submitted manuscripts. It is our pleasure to
announce that during year 2019, all issues of volume 9 were published online on time and the print issues were also brought out and
dispatched within 30 days of publishing the issue online. The ICV ranking of the Journal is 82.65 .

At the outset when the media of mass communications are pervasive and ubiquitous, Journal of Mass Communication &
Journalism owes the major responsibility to explore what these developments mean to the audience and the way audience is
influencing the media of mass communications. This academic journal would accept manuscripts in various broad and specific areas
of research in this field, including the Newspapers, Radio, TV, Community Media, New Media, Mobile and Social Media of
communication, on the way they influence various sections of our society. The manuscripts can explore various brad aspects like the



history and development, innovations, trends, and the influence of the media on a cross section of population.

The Journal of Mass Communication & Journalism also announces its new association with Hilaris group for Archiving, Journal
maintenance, financial purpose and support. The journal will be running in its website https://www.hilarispublisher.com/mass-
communication-journalism.html

During the calendar year of 2019, the journal received a total of 47 manuscript, out of which 17 articles were rejected in the
preliminary screening due to plagiarism or being out of the format and peer review process. During 2019 around 10 articles were
subjected for publication after they are accepted in the peer review process. In the 3 issues of Volume 7 published during the year
2019, a total of 11 articles were published of which, articles were published from authors all around the world. Globally articles have
been accessed by the research scientists and also cited.

During the calendar year 2019, a total of two Editors, three Reviewers joined the board and contributed their valuable services
towards contribution as well as publication of articles, and their valuable reviewer comments will beneficial to publish quality of
article in the Journal.

I take this opportunity to acknowledge the contribution of Editors: Editor-in-Chief ,Helmut Scherer, Director, Department of
Journalism and Communication, Hanover University, Germany and Emmanuel Ngwainmbi K, Communication Adviser, USA and the
support rendered by the editorial assistants: Dr. Jessica Bee in bringing out issues in time. I would also like to express my gratitude to
all the authors, reviewers, the publisher, the advisory and the editorial board , the office bearers for their support in bringing out yet
another volume and look forward to their unrelenting support to bring out the Volume 10: Issue 3 of Journal of Mass Communication
& Journalism in scheduled time.



