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Introduction

This paper presents a bibliometric analysis of the landscape of social
entrepreneurship and crowdfunding, aiming to provide a comprehensive
overview of the research trends and developments in this field. By analysing
a collection of scholarly articles, the study explores key aspects such as
publication patterns, influential authors and institutions, and the evolution of
research themes over time. The findings shed light on the growing interest
in social entrepreneurship and crowdfunding, highlighting their significance in
addressing societal challenges and fostering sustainable development [1].

Social entrepreneurship and crowdfunding have gained increasing attention
as innovative approaches to addressing social and environmental challenges
while promoting economic growth. This section provides an overview of social
entrepreneurship and crowdfunding, highlighting their importance and potential
impact. It also sets the context for the bibliometric analysis conducted in the
subsequent sections [2]. This section describes the methodology employed
for the bibliometric analysis. It outlines the data collection process, including
the selection of relevant scholarly databases, keywords, and time frame.
Additionally, it explains the criteria for article selection and exclusion, ensuring
the inclusion of high-quality and relevant studies.

in this area, highlighting the collaborative efforts and knowledge exchange
across disciplines. Based on the findings from the bibliometric analysis, this
section suggests potential future research directions in social entrepreneurship
and crowdfunding. It identifies gaps in the literature and areas where further
investigation is needed. These insights can guide researchers and practitioners
in identifying new research opportunities and avenues for innovation [5,6].

Conclusion

The conclusion summarizes the key findings of the bibliometric analysis
and highlights the significance of social entrepreneurship and crowdfunding
in addressing societal challenges. It emphasizes the growing interest in
this field and the need for continued research and collaboration to unlock
its full potential for social and economic transformation. In conclusion, this
bibliometric analysis provides a comprehensive overview of the landscape
of social entrepreneurship and crowdfunding research. By examining
publication trends, influential authors and institutions, research themes, and
interdisciplinary perspectives, it contributes to our understanding of the field's
evolution and highlights potential future research directions. This analysis
underscores the importance of social entrepreneurship and crowdfunding in
driving positive social change and fostering sustainable development.

Description

The publication trends section examines the growth of research on social
entrepreneurship and crowdfunding over time. It analyses the number of
articles published, the annual growth rate, and the geographical distribution
of publications. This analysis provides insights into the increasing research
interest and geographic variations in the field [3]. In this section, the study
identifies the most influential authors and institutions in the field of social
entrepreneurship and crowdfunding. It examines their publication productivity,
citation counts, and collaborations. By recognizing these influential
contributors, the analysis helps to identify key players and potential research
partners in the field [4]. The analysis delves into the research themes prevalent
in social entrepreneurship and crowdfunding literature. By identifying recurring
keywords and topic clusters, it uncovers the major areas of interest and
emerging trends. Additionally, this section examines how these themes have
evolved over time, providing insights into the shifting research focus and
emerging subfields.

Social entrepreneurship and crowdfunding are multidisciplinary fields that
intersect with various disciplines such as economics, management, sociology,
and finance. This section explores the interdisciplinary nature of research
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