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ost marketing research includes Post Marketing Surveillance (PMS) studies and Drug Utilization Studies (DUS).

PMS involves systematic monitoring of medications while they are used in clinical practice. Monitoring of
medications while used in routine clinical practice is way different from the controlled settings of premarketing trials,
in which study conditions are rigorously controlled. While, randomized clinical trials, which minimize variability,
are useful for assessing the efficacy of a drug, they may not inform on the effects of a drug after it has been released
for use in the general population. PMS studies can also provide valuable information on the use of drugs in special
patient populations. Usually it’s not possible to obtain such information from premarketing studies. Requirement for
planned post marketing research provides an opportunity for the continued focus on the benefit risk profile of an
approved drug, as well as conduct well planned studies in special populations. Although the importance of DUS has
been well recognized, still DUS studies are not being planned as extensively as they should be. This presentation will
focus on the importance of post marketing research, the value that it adds, the areas where improvisation is desired
and regulatory authority and pharmaceutical industries perspective.
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