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Brand value in digital marketing analyzing customer’s psychology and its role in digital age.
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Since decades, marketing has been at the heart and spirit of businesses. Traditional marketing initiatives are gradually being replaced by digital marketing 
initiatives backed by social networking sites and social media, which has a compounding effect on multinationals' growth. To strengthen their brand equity and 
brand value quotients, businesses undertake customised social media centred campaigns. This built-up brand equity and worth is then translated into customer 
purchasing patterns and lucrative bottom lines. The goal of this study is to determine the impact of digital marketing on the creation of brand values and, as a result, 
on consumer purchasing behaviour. Digital marketing actions were found to be strongly connected with brand value development and positively correlated with 
influencing consumer buying emotions after investigation.
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