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Bringing a new drug to market increasingly involves a coordinated global strategy of seeking approval in multiple markets for 
varying indications. Marketers are faced with the same challenge of coordinating their communications efforts globally to 

take advantage of the economies of scale while still remaining compliant with local market requirements. This session examines 
the best practices for developing marketing communications that support these global efforts, including a look at the nuances 
associated with the global review and approval process, getting local market buy-in, and ensuring high quality communications 
around the world.
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