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Targeting and reaching users through addressable technologies for interactive television, second screen 
applications in linear and non linear global television
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There’s a lot of conversation and debate about the best way to generate revenue to help produce the best content for each 
viewer. The way the industry has been approaching this is both by balkanizing access increasing options, allowing user 

generated content and promoting advertising technologies such as programmatic, native and direct advertising which may 
confuse the viewer and deliver a message that’s not welcome. How to correct this and deliver the most relevant message to each 
viewer?
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