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The current discussion on ’media change’ and ’media revolution’ mostly refers to the digitalization process of media 
technologies during the last two decades. Especially the internet has impacted on the press and broadcasting since the 

internet has become not only the challenger to the ‘old media’ but a kind of ‘meta media’. However, the negative outcome of 
the development concerns mostly media institutions such as newspapers, which have got in to economic crises in recent years. 
Besides, the worldwide economic depression after 2008 has had an effect on the media economics. However, media users, 
consumers, are living in the world of opportunities than never before. The possibilities of media use has increased rapidly 
because of the new media platforms (tablets, mobile etc.) and the new media applications have also created new opportunities 
to participate media (especially social media). And, although journalism may have suffered the consequences of the media 
change to a certain degree, the production of media contents is going quite well in 2010s. It seems that television, for instance, 
live its heyday at the moment as far as the quality is concerned. But, after all, is this a ‘revolution’ at all? Is Netflix (and other 
VOD) just and updated version of video rental company with some content production? Has not television been always ‘social’? 
Was not the coming of cables and satellites in the 1980s more drastic phase in the history of television institutions and media 
economics than digitalization of the 2000s? In the presentation, this sort of questions will be asked and the current television 
in the context of television history and wider media history will be discussed. 
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