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21* Century television: Where is the industry heading?

Television is in a state of rapid and monumental change. Even an attempt at defining the word “television” will draw
significant disagreement among those who are discussing the term. Today, the word “television” has no meaning in a
discussion without, first, an explanation of what encompasses the term and how broadly the speaker is using the term. The next
ten to fifteen years will see the development of what will become a revolutionary upheaval in the television industry — most
broadly defined. Major changes are on the way for the legacy media industries. How the over-the-air broadcasters, the cable
companies, and the direct-to-home satellite companies respond the challenges of the new, ever-more-powerful over-the-top
(OTT) television services will determine in what form those legacy services will continue to exist throughout the rest of the
21* Century, or if they will continue to exist. For the OTT services, there continues to be a shakeout of companies as new and
innovative startups challenge the dominance of the major players such as Google, Amazon, Apple, and others. How these
major corporations continue to innovate, how well the startups can compete, and which companies will survive and thrive will
be a major force in the transition from the world of 20™ Century Television to the universe that will be 21* Century Television.
Overriding the upheaval is the question of revenues and profits that drive the industry. Where will they come from? How will
they be acquired? This presentation will shed light on these issues and more.
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