John V Pavlik, J Mass Communicat Journalism 2014, 4:7
http://dx.doi.org/10.4172/2165-7912.51.001

) 4
OMICSGroup

Conferences

Accelerating Scientific Discovery

International Conference on

Broadcasting Media & Film Industry

October 20, 2014 DoubleTree by Hilton Baltimore-BWI Airport, USA

John V Pavlik

Rutgers University, USA

Quadricopters and geo-located video: Implications of drones for the broadcasting media and film industry

uadricopters equipped with geo-located high-definition video cameras are emerging as important new tools for
Qbroadcasting media and film-makers. Quadricopters are multicopters that lift and propel via four rotors. Quadricopters
are an increasingly common, inexpensive and relatively safe form of unmanned aerial vehicle (UAV). Quadricopters can be
equipped with various sensors, including high-definition video cameras with geo-location tracking. The government classifies
quadricopters as rotorcraft rather than fixed-wing aircraft. Regulatory frameworks for quadricopters are still in an unsettled
state in the U.S. and internationally. Several companies making quadricopters bring various approaches to the technology. One
company, Paris-based Parrot SA, has developed a wifi-controlled quadricopter (selling for about $299) piloted remotely via
Smartphone or tablet. This paper examines the implications of quadricopters, also called quadcopters and popularly known as
drones, for the broadcasting media and film industry. Four areas of impact of video-equipped quadricopters are particularly
considered, including 1) new methods of video production, 2) how storytelling may be transformed, 3) implications for
audiences, and 4) economic and regulatory implications. Video-camera-equipped quadricopters offer broadcasting media
and film industry important capabilities for producing aerial video at a much lower cost than traditional methods utilizing
helicopters. Moreover, because of their relative safety, small size (about one meter in diameter, made of mostly plastic) and ease
of use, quadricopters can be used to shoot video in-doors or in other tight spaces. Documentary makers, for instance, have
already started using drones in production of documentaries. Oscar-nominated documentary-maker, Bayley Silleck, used a
quadricopter to film under low bridges over the Rappahannock River in the Chesapeake Bay watershed. Geo-located video shot
via quadricopter also presents new possibilities for storytelling. The term “drone” also conjures negative imagery to the public,
including their use in military strikes and spying (threatening privacy), and this paper examines these wider considerations.
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