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Translating and promoting scientific findings: Getting the attention of your audience

Science is a foundational building block that helps guide consumer nutrition and physical activity recommendations. But
these guidelines are often misrepresented or misunderstood, which can lead to confusion. Health professionals have a duty
to provide evidence-based information to ensure user safety and maintain credibility. But, no matter how ‘late breaking, ‘novel’
or ‘supported’ the science is, if the audience doesn't hear what you are saying or what you mean to say, it isn't going to get
applied or it may be applied improperly. To ensure your audience understand the science and the best way to apply it, you - the
health professional — need to understand the best ways to evaluate, translate and promote the science in a way that ensures the
information is going to the person intended, is as clear as possible, and maintains the credibility it deserves. This presentation
will discuss 1) what the media considers news, 2) the nutrition/fitness landscape, 3) the importance of knowing your audience,
and 4) ways to evaluate, translate and promote science.
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