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Many commercial antibodies being on the market for decades turn out unfit for the ever increasing number of different 
applications they are required for. The search for fit-for-purpose antibodies is on. The traditional focus on monoclonal 

antibodies do not always match today’s highly specific requirements. Alternatives are hard to find, and a lack of adequate 
knowledge on the many types of antibodies and vendors causes extensive financial expenditure to buy and try.

This presentation aims to assist the biomarkers world in the decision making on antibody purchases in the most cost-
effective manner.


