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Biosimilars have been in the market for years driven by early products such as recombinant insulin and human growth 
hormone. European approval of biosimilar GCSF and erythropoietin combined with approval for Dr. Reddy’s Reditux has 

driven the expectation of a large market opportunity for biosimilars. Many companies have entered the space ranging from major 
international pharmaceutical and biopharmaceutical companies to scores of companies in emerging markets. OSG will outline 
the market opportunity in both developed and developing/pharmerging markets and highlight key elements required for building 
a success biosimilar business including; selection of therapeutic areas for development, determining the best customer segments 
for commercialization, developing robust clinical and regulatory plans, defining the patient experience and ensuring market 
access. OSG will leverage its unique insights into the decision by physicians, patients and payers to use biosimilars coupled with 
its team’s 20 year history with biosimilar development and commercialization.
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